Tabel 3.
Tabel 3.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.

DAFTAR TABEL

1 Scoring pada SKala LIKert...........cccooveveiiieiicie e 49
2 Definisi Operasional Variabel Penelitian...........cccccoovvvieiiieiecie e, 49
1 Data Jenis Kelamin ... s 57
2 UMUE TESPONTEN ...ttt 58
3 PeNghasilan ..o 59
4 SEALUS PEKEIJAAN ....veevvi ittt ske et e e e et sre e neesreennenreas 59
5 Hasil Uji Statistik Deskriptif Digital Marketing............c.ccocvovvcvinnnne. 61
6 Hasil Uji Statistik Deskriptif Kualitas Produk..........cc.ccocoviiiniiienn, 62
7 Hasil Uji Statistik Deskriptif Kualitas Layanan..............cceevvevveiveennenn, 63
8 Hasil Uji Statistik Deskriptif Keputusan Pembelian................c........... 63
9 Hasil Uji Validitas Digital Marketing...........cccocoovveiineninininnieeen 64
10 Hasil Uji Validitas Kualitas Produk...............cccooeiiiininiinicciienen, 65
11 Hasil Uji Validitas Kualitas Layanan...........ccccccvvveveieeieeneseeseesnene 66
12 Hasil Uji Validitas Keputusan Pembelian...........ccccovvevieeveiic i, 66
13 Hasil Uji Reliabilitas Variabel ...........cccocooviiiiiniiece, 67
14 Hasil Uji NOrmMalitas ..........coooveiiiiiiiiiiceeeiese i, 68
15 Hasil Uji HeterokedastiSitas. .........cccoviveieeieiieieecie e 68
16 Hasil Uji Multikolingaritas...........cc.cocevveieeie i 69
17 Hasil Uji Koefisien Determinasi ...........ccooveverenenenieninesesesiin e, 70
18 HaSil UJi F (ANOVA)......ceiiiiiieiiiiieiie st 71
LI HASH UJi T e e 72

xviii



