
 

89 

 

DAFTAR PUSTAKA 

A. Alshamy, S. (2019). Factors Affecting Investment Decision Making: 

Moderating Role of Investors Characteristics. The Journal of Social Sciences 

Research, 5(54), 1311–1320. https://doi.org/10.32861/jssr.54.1311.1320 

A. Nurul Suci Amaliah, Jannah, M., & Muhammad Taufan Gunawan. (2023). The 

Role of Environmental Awareness and Green Product Literacy on Green 

Purchase Behavior in Indonesia. Journal of Economics, Entrepreneurship, 

Management Business and Accounting, 1(2), 115–121. 

https://doi.org/10.61255/jeemba.v1i2.159 

Abeysekera, I., Manalang, L., David, R., & Grace Guiao, B. (2022). Accounting 

for Environmental Awareness on Green Purchase Intention and Behaviour: 

Evidence from the Philippines. Sustainability (Switzerland), 14(19), 1–19. 

https://doi.org/10.3390/su141912565 

Aisyah, S., Suroso, A., & Suwandari, L. (2019). INTENTION TOWARDS GREEN 

PRODUCTS CONSUMPTION. 5(1), 801–809. 

Alamsyah, A., & Artanti, Y. (2021). Pengaruh environmental concern dan 

perceived environmental knowledge terhadap niat beli hijau melalui 

environmental attitude sebagai variabel mediasi. Jurnal Ilmu Manajemen, 

11(1), 48–56. 

Albayati, H., Alistarbadi, N., & Rho, J. J. (2023). Assessing engagement decisions 

in NFT Metaverse based on the Theory of Planned Behavior (TPB). 

Telematics and Informatics Reports, 10(December 2022). 

https://doi.org/10.1016/j.teler.2023.100045 

Ali, M., Ullah, S., Ahmad, M. S., Cheok, M. Y., & Alenezi, H. (2023). Assessing 

the impact of green consumption behavior and green purchase intention 

among millennials toward sustainable environment. Environmental Science 

and Pollution Research, 30(9), 23335–23347. 

https://doi.org/10.1007/s11356-022-23811-1 



 

90 

 

Ali, N., Nakayama, S., & Yamaguchi, H. (2023). Using the extensions of the 

theory of planned behavior (TPB) for behavioral intentions to use public 

transport (PT) in Kanazawa, Japan. Transportation Research 

Interdisciplinary Perspectives, 17(January), 100742. 

https://doi.org/10.1016/j.trip.2022.100742 

Andika, A., Nadia, N., Najmudin, M., & Hasibuan, A. B. (2023). Green 

Cosmetics in Indonesia: Unraveling Attitude-Behavior Gap and Gender 

Moderation. Jurnal Aplikasi Manajemen, 21(4), 1134–1152. 

https://doi.org/10.21776/ub.jam.2023.021.04.20 

Ariamurti, F., & Tunjungsari, H. K. (2023). Testing the Effect of Subjective Norm 

Moderation on Luxury Products. International Journal of Application on 

Economics and Business, 1(3), 1339–1350. 

https://doi.org/10.24912/ijaeb.v1i3.1339-1350 

Asyifa Alya Husni, S. Rouli Manalu, Y. L. (2023). 42418-97650-1-Sm. 

PENGARUH SIKAP PEDULI LINGKUNGAN, NORMA SUBJEKTIF, DAN 

KONTROL PERILAKU PEMBELIAN TERHADAP INTENSI MEMBELI 

PRODUK PAKAIAN. 

Augi, G. G., Sambung, R., & Panjaitan, O. W. O. (2020). Pengaruh Gaya 

Kepemimpinan Demokratik Terhadap Kinerja Karyawan Dengan 

Menggunakan Motivasi Sebagai Variabel Moderator. Jurnal Manajemen 

Sains Dan Organisasi, 1(1), 1–15. https://doi.org/10.52300/jmso.v1i1.2366 

Benita, E., Teguh, G. P., & Proboyo, A. (2023). The Moderation Role of 

Subjective Norm on Apple iPhone Purchase Intention: A Study on 

Generation Z Consumers in Indonesia. Petra International Journal of 

Business Studies, 6(2), 175–184. https://doi.org/10.9744/petraijbs.6.2.175-

184 

Cai, J. (2023). Research on the Influencing Factors of Consumer Buying 

Behavior. Highlights in Science, Engineering and Technology, 61, 119–127. 



 

91 

 

https://doi.org/10.54097/hset.v61i.10281 

Chairy, C., & Alam, M. E. N. (2019). The Influence of Environmental Concern, 

Green Perceived Knowledge, and Green Trust on Green Purchase Intention. 

Jurnal Manajemen, 10(2), 131. https://doi.org/10.32832/jm-uika.v10i2.2431 

Chen, T., Wu, C., Lu, X., & Xiao, H. (2024). Analysis of factors influencing 

family farms’ adoption of green prevention and control techniques on an 

integrative framework of the TPB and NAM. Acta Psychologica, 

247(October 2023), 104314. https://doi.org/10.1016/j.actpsy.2024.104314 

Clarence, C., & Keni, K. (2022). The Prediction of Purchase Intention Based on 

Digital Marketing, Customer Engagement, and Brand Preference. 

Proceedings of the Tenth International Conference on Entrepreneurship and 

Business Management 2021 (ICEBM 2021), 653(Icebm 2021), 481–486. 

https://doi.org/10.2991/aebmr.k.220501.073 

Correia, E., Sousa, S., Viseu, C., & Larguinho, M. (2023). Analysing the 

Influence of Green Marketing Communication in Consumers’ Green 

Purchase Behaviour. International Journal of Environmental Research and 

Public Health, 20(2). https://doi.org/10.3390/ijerph20021356 

Dai, L., & Guo, Y. (2024). Perceived CSR impact on purchase intention: The 

roles of perceived effectiveness, altruistic attribution, and CSR-CA belief. 

Acta Psychologica, 248(July), 104414. 

https://doi.org/10.1016/j.actpsy.2024.104414 

De Canio, F., Martinelli, E., & Endrighi, E. (2020). Enhancing consumers’ pro-

environmental purchase intentions: the moderating role of environmental 

concern. International Journal of Retail and Distribution Management, 

49(9), 1312–1329. https://doi.org/10.1108/IJRDM-08-2020-0301 

Elistia, E., & Nurma, A. (2023). Theory Planned Behavior Dalam Minat Beli 

Produk Kosmetik Organik pada Generasi Y di Jakarta Theory of Planned 



 

92 

 

Behavior in Product Purchase Intention Organic Cosmetics for Generation Y 

in Jakarta. 1(1), 33–52. 

Fabiola, K., & Mayangsari, L. (2020). The Influence of Green Skepticism, 

Environmental Knowledge and Environmental Concern on Generation Z’s 

Green Purchase Intentions in Indonesia. Malaysian Journal of Social 

Sciences and Humanities (MJSSH), 5(8), 96–105. 

https://doi.org/10.47405/mjssh.v5i8.470 

Firmansyah, F. (2021). Pengaruh Environmental Concern Dan Perceived Value 

Terhadap Purchase Intention Produk Upcycled Geometric Creation. 

Performa, 4(6), 852–861. https://doi.org/10.37715/jp.v4i6.1709 

Galván-Mendoza, O., González-Rosales, V. M., Leyva-Hernández, S. N., Arango-

Ramírez, P. M., & Velasco-Aulcy, L. (2022). Environmental knowledge, 

perceived behavioral control, and employee green behavior in female 

employees of small and medium enterprises in Ensenada, Baja California. 

Frontiers in Psychology, 13(December), 1–19. 

https://doi.org/10.3389/fpsyg.2022.1082306 

Hadion Wijoyo, S.E., S.H., S.Sos., S.Pd., M.H., M.M., Ak., CA., Q., Dr. (C). Irjus 

Indrawan, S.Pd.I., M. P. I., Dr. (C) Yoyok Cahyono, S.E., M.M., C., Agus 

Leo Handoko, S.E., M. M., & Ruby Santamoko, S.Ag., M. M. P. (2020). 

Generasi z & revolusi industri 4.0 (Issue July). 

Haristiyanti, R., Jatmiko, R. D., & Fiandari, Y. R. (2023). Purchase Intention as 

Mediation: SOR Model of Hedonic Lifestyle and Word of Mouth on 

Purchase Behavior. Business Innovation Management and Entrepreneurship 

Journal (BIMANTARA), 2(02), 135–148. 

https://doi.org/10.22219/bimantara.v2i02.29779 

Harsono, M., Dharma, U., Surakarta, A., & Maret, U. S. (2023). Perluasan 

Theory of Planned Behavior dalam Penelitian Perilaku Hijau Expansion of 

Theory of Planned Behavior in Green Behavior Research. 8(1), 10–26. 



 

93 

 

Harsono, R. A., Ariyanto, H. H., & Peranginangin, P. (2023). Pengujian Isu-Isu 

Lingkungan Dan Merek Terhadap Minat Pembelian Produk Ramah 

Lingkungan : Kerangka Theory Of Planned Behavior. WAHANA: Jurnal 

Ekonomi, Manajemen Dan Akuntansi, 26(1), 155–174. 

https://doi.org/10.35591/wahana.v 26i1.818 

Herrador-Alcaide, T., Topa, G., & Fernández-Muñoz, J. J. (2024). CSR of stock 

markets companies and customers purchase intentions: An empirical analysis 

in Spain. Journal of Retailing and Consumer Services, 79(September 2023). 

https://doi.org/10.1016/j.jretconser.2024.103870 

Ho, S. S., Goh, T. J., & Chuah, A. S. F. (2022). Perceived behavioral control as a 

moderator: Scientists’ attitude, norms, and willingness to engage the public. 

PLoS ONE, 17(10 October), 1–24. 

https://doi.org/10.1371/journal.pone.0275643 

Hoang Yen, N. T., & Hoang, D. P. (2023). The formation of attitudes and 

intention towards green purchase: An analysis of internal and external 

mechanisms. Cogent Business and Management, 10(1). 

https://doi.org/10.1080/23311975.2023.2192844 

Imiru, G. A. (2023). The Mediating Role of Green Purchase Intention between 

Antecedents of Green Purchase Intention and Consumer’s Green Buying 

Behaviour: Empirical Evidence in Ethiopia. International Journal of 

Marketing Studies, 15(1), 31. https://doi.org/10.5539/ijms.v15n1p31 

Iqbal, A. I., Iqbal, M. S., Athar, A., & Khan, S. A. (2023). Impact of Green 

Marketing on Consumer Purchase Intention: The Moderating Role of 

Environmental Knowledge. Journal of Social & Organizational Matters, 

2(2), 43–58. https://doi.org/10.56976/jsom.v2i2.25 

Islam, M. A., Saidin, Z. H., Ayub, M. A., & Islam, M. S. (2022). Modelling 

behavioural intention to buy apartments in Bangladesh: An extended theory 

of planned behaviour (TPB). Heliyon, 8(9), e10519. 



 

94 

 

https://doi.org/10.1016/j.heliyon.2022.e10519 

Kamalanon, P., Chen, J. S., & Le, T. T. Y. (2022). “Why do We Buy Green 

Products?” An Extended Theory of the Planned Behavior Model for Green 

Product Purchase Behavior. Sustainability (Switzerland), 14(2), 1–28. 

https://doi.org/10.3390/su14020689 

Karimi, S., & Mohammadimehr, S. (2022). Socio-psychological antecedents of 

pro-environmental intentions and behaviors among Iranian rural women: An 

integrative framework. Frontiers in Environmental Science, 10(September), 

1–15. https://doi.org/10.3389/fenvs.2022.979728 

Kim, N., & Lee, K. (2023). Environmental-Consciousness-Purchase-Intention-

and-Actual-Purchase-Behavior-of-EcoFriendly-Products-The-Moderating-

Impact-of-Situational-Context_2023_Multidisciplinary-Digital-Publishing-

Institute-MDPI.pdf. 

Kumar, A., & Pandey, M. (2023). Social Media and Impact of Altruistic 

Motivation, Egoistic Motivation, Subjective Norms, and EWOM toward 

Green Consumption Behavior: An Empirical Investigation. Sustainability 

(Switzerland), 15(5). https://doi.org/10.3390/su15054222 

Laksmi Dewi, I. A. M., & Kt. Giantari, I. G. A. (2023). The Role of Attitudes 

Mediate the Effect of Subjective Norm and Product Quality on Repurchase 

Intention (Study on Endek Traditional Cloth Products in Denpasar). 

International Journal of Economics and Management Studies, 10(3), 1–10. 

https://doi.org/10.14445/23939125/ijems-v10i3p101 

Lim, I., & Lady, Lady. (2023). Factors that Influence Green Purchase Behavior by 

Green Purchase Intention on Green Apparel. International Journal of 

Indonesian Business Review, 2(1), 1–17. 

https://doi.org/10.54099/ijibr.v2i1.390 

Lin, Y. C., Liu, G. Y., Chang, C. Y., Lin, C. F., Huang, C. Y., Chen, L. W., & 



 

95 

 

Yeh, T. K. (2021). Perceived behavioral control as a mediator between 

attitudes and intentions toward marine responsible environmental behavior. 

Water (Switzerland), 13(5). https://doi.org/10.3390/w13050580 

Liu, C., Bernardoni, J. M., & Wang, Z. (2023). Examining Generation Z 

Consumer Online Fashion Resale Participation and Continuance Intention 

through the Lens of Consumer Perceived Value. Sustainability (Switzerland), 

15(10). https://doi.org/10.3390/su15108213 

Maria, F. F., & Godollo, L. S. (2020). Why Not Green Marketing ? Determinates 

of Consumers ’ Intention to Green Purchase Decision in a New Developing 

Nation Why Not Green Marketing ? Determinates of Consumers ’ Intention 

to Green Purchase Decision in a New Developing Nation. October. 

https://doi.org/10.3390/su12197880 

Mataracı, P., & Kurtuluş, S. (2020). Sustainable marketing: The effects of 

environmental consciousness, lifestyle and involvement degree on 

environmentally friendly purchasing behavior. Journal of Global Scholars of 

Marketing Science: Bridging Asia and the World, 30(3), 304–318. 

https://doi.org/10.1080/21639159.2020.1766988 

Maulana, F., Hermanto, B., & Rivani, R. (2024). Pengaruh Perilaku Konsumen 

Sadar Lingkungan Dan Niat Pembelian Produk Ramah Lingkungan Terhadap 

Perilaku Pembelian Produk Ramah Lingkungan (Studi Kasus Pada 

Konsumen Zero Waste Indonesia). Jurnal Sekretaris & Administrasi Bisnis 

(JSAB), 8(1), 25. https://doi.org/10.31104/jsab.v8i1.340 

Mbewe, S., & Phiri, J. (2023). Factors Influencing Volunteering among 

Community Sanitation Volunteers: Implications for Sustainability of 

Community Approaches to Sanitation in Rural Zambia. OALib, 10(11), 1–12. 

https://doi.org/10.4236/oalib.1110932 

Misron, A., Che Musa, N., & Mohd Salleh, M. S. (2023). A Conceptual Analysis 

of Sustainability Labeling on Packaging: Does it Impact Purchase Behavior? 



 

96 

 

International Journal of Academic Research in Business and Social Sciences, 

13(5), 2327–2342. https://doi.org/10.6007/ijarbss/v13-i5/17049 

Moharramzadeh, M., Baghi, A. N., & Mahdavi, A. (2023). Investigating the 

Impact of Neuromarketing on Consumer Purchase Intention (Case Study of 

Sports Goods Customers in Ardabil City). International Journal of Social 

Science and Economics, 3(2), p1. https://doi.org/10.22158/ijsse.v3n2p1 

Muhammad naufal atiyah, & Fiska Kusumawati. (2023). The Influence of 

Attitude, Subjective Norm, Perceived Behavioral Control and Knowledge 

Environment on Purchase Intention of Hybrid Cars. Journal of Management 

and Energy Business, 3(1), 20–33. https://doi.org/10.54595/jmeb.v3i1.30 

Nadiya, A. F., & Ishak, A. (2022). Analisis Niat Beli dan Perilaku Konsumen 

terhadap Produk Perawatan Kulit Ramah Lingkungan. Selekta Manajemen: 

Jurnal Mahasiswa Bisnis & Manajemen, 01(03), 186–204. 

Narimawati, U., Sarwono, J., & Sarwono, J. (2022). Kajian Tentang Indeks 

Kecocokan Model Dalam Pemodelan Persamaan Struktural Berbasis 

Kovarian D Alam Lisrel Dan Amos Serta Berbasis Partial Least Square 

Dalam Pls Sem. Majalah Ilmiah UNIKOM, 20(2), 85–94. 

https://doi.org/10.34010/miu.v20i2.9497 

Nurhalizah, S., Kholijah, G., & Gusmanely, Z. (2024). Analisis Structural 

Equation Modeling Partial Least Square pada Kinerja Pegawai PT. Bank 

Pembangunan Daerah Jambi. Indonesian Journal of Applied Statistics, 6(2), 

125. https://doi.org/10.13057/ijas.v6i2.78921 

Pilcher, N., & Cortazzi, M. (2024). “Qualitative” and “quantitative” methods and 

approaches across subject fields: implications for research values, 

assumptions, and practices. In Quality and Quantity (Vol. 58, Issue 3). 

Springer Netherlands. https://doi.org/10.1007/s11135-023-01734-4 

Pontes, S., Naranjo-Zolotov, M., & Painho, M. (2024). From intention to action: 



 

97 

 

How environmental setback perception mediates green purchase behaviour. 

Journal of Cleaner Production, 470(July), 143285. 

https://doi.org/10.1016/j.jclepro.2024.143285 

Purusottama, A. (2019). Revisiting Students’ Entrepreneurial Intention in 

Indonesia: a Theory of Planned Behavior Approach. Jurnal Manajemen Dan 

Kewirausahaan, 21(1), 64–73. https://doi.org/10.9744/jmk.21.1.64-74 

Putri, N. H., Sari, N. S., & Rahmah, N. (2022). Faktor-Faktor Yang 

Mempengaruhi Proses Riset Konsumen: Target Pasar, Perilaku Pembelian 

Dan Permintaan Pasar (Literature Review Perilaku Konsumen). Jurnal Ilmu 

Manajemen Terapan, 3(5), 504–514. 

https://dinastirev.org/JIMT/article/view/998%0Ahttps://dinastirev.org/JIMT/

article/download/998/633 

Rahayu, F., Kristaung, R., Manajemen, J., & Trisakti, U. (2024). Konsekuensi 

Social Media Marketing Activities Brand Kosmetik Ramah Lingkungan. 2(1). 

Rahmawati, E., & Setyawati, H. A. (2023). Pengaruh G reen Brand Knowledge 

dan Environmental Concern Terhadap Green Purchase Intention Melalui 

Green Attitude pada Produk The Body Shop. 5(4), 387–408. 

Rini, E. S., Karina, B., & Absah, Y. (2020). the Effects of Attitude, Perceived 

Behavioural Control, and Subjective Norm Online on Shopping Behaviour in 

North Sumatera. Technology, Education, and Social Science, 2020, 213–223. 

Ristanti aquarini, S. & A. indra. (2021). PENGARUH BRAND IMAGE DAN 

BRAND TRUST TERHADAP PURCHASE BEHAVIOR PADA GENERASI Y 

DAN Z DENGAN COSTUMER LOYALITY SEBAGAI VARIABEL 

INTREVENING PADA GENERASI Y DAN Z (STUDI KASUS TOKO AZZAM 

COLLECTION). 1(2), 65–74. 

Rohani, R., Hadidu, A., & HM, M. (2023). Consumer Behavior: Components of 

Purchase Intention Products E-Commerce Perspective Maqāṣid Al-Sharīʿah. 



 

98 

 

JESI (Jurnal Ekonomi Syariah Indonesia), 13(2), 198. 

https://doi.org/10.21927/jesi.2023.13(2).198-209 

Rozalinna, G. M., & Lukman, A. C. (2022). Konsumsi Produk Sustainable Beauty 

di Masa Pandemi: Menjaga Kesadaran Ekologis ataukah Menjaga Fenomena 

FOMO (Fear of Missing Out)? Brawijaya Journal of Social Science, 1(02), 

57–79. https://doi.org/10.21776/ub.bjss.2022.001.02.4 

Rudolph, L., Quoß, F., Buchs, R., & Bernauer, T. (2023). Environmental Concern 

Leads to Trade Skepticism on the Political Left and Right. International 

Studies Quarterly, 66(5). https://doi.org/10.1093/isq/sqac060 

Ruslim, T. S., Kartika, Y., & Hapsari, C. G. (2022). Effect Of Environmental 

Concern, Attitude, Subjective Norms, Perceived Behavioral Control And 

Availability On Purchase Of Green Skincare Products With Intention To 

Purchase As A Mediation Variable. Jurnal Ilmiah Manajemen Dan Bisnis, 

8(1), 120. https://doi.org/10.22441/jimb.v8i1.14499 

Sahetapy, R. K. S. dan W. L. (2024). PENGARUH SIKAP , NORMA SUBYEKTIF 

, DAN KONTROL GENERASI MILENIAL. 9(2). 

Sanaky, M. M. (2021). Analisis Faktor-Faktor Keterlambatan Pada Proyek 

Pembangunan Gedung Asrama Man 1 Tulehu Maluku Tengah. Jurnal 

Simetrik, 11(1), 432–439. https://doi.org/10.31959/js.v11i1.615 

Saputri, W. E., & Lutfi, A. (2021). Analisis Green Marketing Tools terhadap 

Purchase Behaviour dengan Mediasi Purchase Intention pada Konsumen 

Milenial di Jakarta. In Jurnal Manajemen Bisnis dan Kewirausahaan (Vol. 5, 

Issue 6, p. 649). https://doi.org/10.24912/jmbk.v5i6.15170 

Shanbhogue, A. V., & Ranjith, V. K. (2024). Effects of Consumer Dispositional 

Attitude on Purchase Intention in an Emerging Market. F1000Research, 12, 

1–33. https://doi.org/10.12688/f1000research.131103.3 

Shanerika Salina, & Sudaryanto, B. (2023). Analisis Pengaruh Viral Marketing 



 

99 

 

Terhadap Purchase Intention Dengan Brand Image Dan Brand Awareness 

Sebagai Variabel Intervening Produk Ms Glow (Studi Pada Pengguna 

Twitter Indonesia). Diponegoro Journal of Management, 12(2), 343–354. 

https://ejournal3.undip.ac.id/index.php/djom/article/view/38735 

Shang, W., Zhu, R., Liu, W., & Liu, Q. (2024). Understanding the Influences on 

Green Purchase Intention with Moderation by Sustainability Awareness. 

Sustainability (Switzerland) , 16(11). https://doi.org/10.3390/su16114688 

Siaputra, H., & Isaac, E. (2020). Pengaruh Attitude, Subjective Norm, Dan 

Perceived Behavior Control Terhadap Purchase Intention Makanan Sehat Di 

Crunchaus Surabaya. Jurnal Manajemen Perhotelan, 6(1), 9–18. 

https://doi.org/10.9744/jmp.6.1.9-18 

Singh, N., Rawat, B., Shanker Chaubey, D., Prakash Mani, A., & Singh, A. 

(2024). Understanding the Dynamics of consumer behaviour and purchase 

intentions for Green Cosmetic Products in North India: A Gender-Neutral 

Approach. F1000Research, 13, 611. 

https://doi.org/10.12688/f1000research.151629.1 

Sinha, R., & Annamdevula, S. (2022). The antecedents of green purchase 

behavior of Indian households. Electronic Green Journal, 1(47). 

https://doi.org/10.5070/G314752650 

Skackauskiene, I., & Vilkaite-Vaitone, N. (2023). Green Marketing and 

Customers’ Purchasing Behavior: A Systematic Literature Review for Future 

Research Agenda. Energies, 16(1). https://doi.org/10.3390/en16010456 

Sousa, S., Correia, E., Viseu, C., & Larguinho, M. (2022). Analysing the 

Influence of Companies’ Green Communication in College Students’ Green 

Purchase Behaviour: An Application of the Extended Theory of Planned 

Behaviour Model. Administrative Sciences, 12(3). 

https://doi.org/10.3390/admsci12030080 



 

100 

 

Srivastava, B. (2023). Investigating the Factors Influencing Online Purchase 

Intention: An Empirical Study. Psychologyandeducation, 56(01), 213–220. 

https://doi.org/10.48047/pne.2019.56.1.23 

Steven, A., Maslim, W., & Andayani, S. (2023). Penerapan Metode Theory of 

Planned Behavior Untuk Tingkat Kepercayaan Pelanggan Terhadap Minat 

Belanja Online. 1–8. 

Suhaeni, S., Wulandari, E., Turnip, A., & Deliana, Y. (2023). Factors in fl 

uencing green , environmentally- friendly consumer behaviour. 56(01). 

Syamsurya, S. D., & Ahmad, A. (2023). Analisis Kesadaran Merek Terhadap 

Niat Beli Produk Sociolla Di Kota Bandar Lampung. 2(2). 

Tabalong, K. (2022). Peran kepala desa terhadap pembangunan desa yang 

dimediasi oleh partisipasi masyarakat pada desa ampukung kecamatan kelua 

kabupaten tabalong. 4(1), 18–30. 

Teixeira, S. F., Barbosa, B., Cunha, H., & Oliveira, Z. (2022). Exploring the 

Antecedents of Organic Food Purchase Intention : An Extension of the 

Theory of Planned Behavior. 

Thaha, A. R., Aziz, F., & Telkom, U. (2020). 146 JURNAL SEKRETARIS DAN 

ADMINISTRASI BISNIS Journal homepage: 

http://jurnal.asmtb.ac.id/index.php/jsab. IV(2), 146–156. 

Tyra, M. J., Studi, P., Fakultas, M., Universitas, A., & Musi, K. (2024). Pengaruh 

Dissatisfaction , Low-Quality , Dan Alternative Attractiveness Terhadap Niat 

Beralih Konsumen Ke Produk Kosmetik Ramah Lingkungan ( The Body Shop 

Brand ) Yang Dimoderasi Switching Cost. 14(1), 30–46. 

Vilaningrum, M. A. D. (2024). Niat Beli Produk Hijau Dan Faktor-Faktor Yang 

Mempengaruhinya Di Indonesia. Modus, 36(1), 94–113. 

https://doi.org/10.24002/modus.v36i1.8462 



 

101 

 

Wang, X., & Sun, Y. (2021). Theoretical Exploration of the New Environmental 

Paradigm Scale in China. E3S Web of Conferences, 251, 7–10. 

https://doi.org/10.1051/e3sconf/202125102078 

Yan, G., Li, Y., Zhang, T., & Mu, C. (2024). Purchase intention for second-hand 

luxury goods: An empirical study of Chinese consumers. PLoS ONE, 19(6 

June), 1–23. https://doi.org/10.1371/journal.pone.0304967 

Yang, H., Meekaewkunchorn, N., & Muangmee, C. (2024). Exploring the 

Relationship between Environmental Concerns, Green Marketing, and Brand 

Image with Green Purchasing Intention (Issue Hwesm). Atlantis Press 

SARL. https://doi.org/10.2991/978-2-38476-253-8_42 

Zeng, Z., Zhong, W., & Naz, S. (2023). Can Environmental Knowledge and Risk 

Perception Make a Difference ? The Role of Environmental Concern and 

Pro-Environmental Behavior in Fostering Sustainable Consumption 

Behavior. 

Zheng, G. W., Akter, N., Siddik, A. B., & Masukujjaman, M. (2021). Organic 

foods purchase behavior among generation y of bangladesh: The moderation 

effect of trust and price consciousness. Foods, 10(10). 

https://doi.org/10.3390/foods10102278 

Zhuang, W., Luo, X., & Riaz, M. U. (2021). On the Factors Influencing Green 

Purchase Intention: A Meta-Analysis Approach. Frontiers in Psychology, 

12(April), 1–15. https://doi.org/10.3389/fpsyg.2021.644020 

  

  


