DAFTAR PUSTAKA

Alhusin, S., Widodo, Z. D., Choerudin, A., Zaelani, A., Wijastuti, S., Adiyani, R., &
Rahmalia, V. (2023). Digital-based Entrepreneurship Training to Realize
Young Entrepreneurial Millennials. Riwayat: Educational Journal of History
and Humanities, 6(1), 242—248. https://doi.org/10.24815/jr.v6i1.31378

Astuti, W. P., Wahyudin, D.,; Kurikulum, P. P., Indonesia, U. P., & Barat, J. (2024).
Urgensi Penggunaan. XV.

Dewi, M. S., Ghalib, S., Said, L. R., & Sopiana, Y. (2025). From Structure to
Strategy : How Organization Design Influences Innovation and Performance
in Micro, Small , and Medium Enterprises ( MSMEs ). 6798, 2352—2365.

Eguiji, T., Ph, D., Ibekwe, J., Ph, D., & Obiora, M. (2023). Organizational Structure
and Performance of Small and Medium Organizational Structure and
Performance of Small. August. https://doi.org/10.5281/zenodo.8249637

Harisudin, M., Kusnandar, Riptanti, E. W., Setyowati, N., & Khomah, I. (2023).
Determinants of the Internet of Things adoption by millennial farmers. AIMS
Agriculture and Food, 8(2), 329-342.
https://doi.org/10.3934/AGRFO0OD.2023018

Irawan, A., Yendra, Y., Sutisna, E., Marihi, L., Mardhatillah, M., & Soesilo, D.
(2024). Digital Inequality and Digital Entrepreneurship in Indonesia. Jurnal
Aplikasi Manajemen, 22(1), 193-204.
https://doi.org/10.21776/ub.jam.2024.022.01.15

Irena, F., Dewantoro, M. G., Gosal, G., Tantama, D. G. E., Thutano, S., & Ningsih,
R. Y. (2024). Analisis Peran Media Sosial Terhadap Peningkatan Loyalitas
Konsumen di Era Digital Modern. 2(3), 227-239.

Setiawati, I. B., & Ismail, J. (2025). Pemanfaatan Digital Marketing dalam
Membangun Brand Awareness Institusi Pendidikan Tinggi.

Statistik, B. P. (2022). Keadaan Ketenagakerjaan Indonesia Agustus 2022. Badan
Pusat Statistik, 11(84), 1-28.

42



