DAFTAR PUSTAKA

Aquinia, A., Soliha, E., Liana, L., & Wahyudi, D. (2021). The Role of
Perceived Quality and Brand Loyalty Influencing Repurchase Intention.
Proceedings of the 3rd International Conference on Banking,
Accounting, Management and Economics (ICOBAME 2020), 381-384.
https://doi.org/10.2991/aebmr.k.210311.076

Ashaduzzaman, M., Jebarajakirthy, C., Weaven, S. K., Maseeh, H. 1., Das,
M., & Pentecost, R. (2022). Predicting collaborative consumption
behaviour: a meta-analytic path analysis on the theory of planned
behaviour. European Journal of Marketing, 56(4), 968—1013.
https://doi.org/10.1108/EJM-07-2020-0563

Ashrafi, D. M., Akhter, M., Sarker, Md. A. R., Ferdousi, F., & Shahid, T.
(2025). Investigating the interconnected dynamics between e-WOM and
quality performance dimensions in car dashcams through a symmetric

and asymmetric modelling approach. The TOM Journal, ahead-of-
print(ahead-of-print). https://doi.org/10.1108/TQM-09-2024-0355

Astuti, N. P., Rahayu, H., 2%, R., & Rahmawati, H. R. (2023). The impact of
ewom and perceived quality on purchase intention and purchase
decision (Vol. 25, Issue 1). https://kumparan.com/kumparanwoman.

Azzari, V., & Pelissari, A. (2020). Does brand awareness influences purchase
intention? The mediation role of brand equity dimensions. Brazilian
Business Review, 17(6), 669—685.
https://doi.org/10.15728/BBR.2020.17.6.4

Banerjee, S., & Chua, A. Y. K. (2025). Effect of autonomous vehicle-related
eWOM on (fe)males’ attitude and perceived risk as passengers and
pedestrians. Internet Research, 35(2), 841-859.
https://doi.org/10.1108/INTR-10-2023-0912

Bisnis Otomotif. (2025, February 2). Penjualan Motor Honda Tembus 4,9
Juta di 2024, Pangsa Pasar 78%.

Chang, W.-J. (2021). Experiential marketing, brand image and brand loyalty:
a case study of Starbucks. British Food Journal, 123(1), 209-223.
https://doi.org/10.1108/BFJ-01-2020-0014

Chen, Z., Shanshan, L., Qianjin, W., Zhusheng, W., & and Xin, S. (2023).
The decision-making determinants of sport tourists: a meta-analysis.
Current Issues in Tourism, 26(12), 1894-1914.
https://doi.org/10.1080/13683500.2022.2077175

Cohen, J., Cohen, P., West, S. G., & Aiken, L. S. (2013). Applied Multiple
Regression/Correlation Analysis for the Behavioral Sciences, Third
Edition. Applied Multiple Regression/Correlation Analysis for the
Behavioral Sciences, Third Edition, 1-704.

83



84

https://doi.org/10.4324/9780203774441/APPLIED-MULTIPLE-
REGRESSION-CORRELATION-ANALYSIS-BEHAVIORAL-
SCIENCES-JACOB-COHEN-PATRICIA-COHEN-STEPHEN-WEST-
LEONA-AIKEN/RIGHTS-AND-PERMISSIONS

Das, G., Peloza, J., Varshneya, G., & Green, T. (2021). When do consumers
value ethical attributes? The role of perceived quality in gift-giving.
European Journal of Marketing, 55(1), 315-335.
https://doi.org/10.1108/EJM-02-2019-0202

Desmaryani, S., Kusrini, N., Lestari, W., Septiyarini, D., Harkeni, A.,
Burhansyah, R., Kilmanun, J. C., Dewi, D. O., Kifli, G. C., Andriani, E.,
Sugandi, D., Soetiarso, T. A., Histifarina, D., & Siswanto, E. (2024).
Investigating the role of brand image and halal labels on purchase
decisions: An empirical study of rice processing firms. Uncertain
Supply Chain Management, 12(1), 481-488.
https://doi.org/10.5267/j.uscm.2023.9.004

Detik Oto. (2024). Bengkel Motornya Banyak yang Tutup, Ini Solusi dari
Suzuki. https://oto.detik.com/motor/d-7176445/bengkel-motornya-
banyak-yang-tutup-ini-solusi-dari-suzuki

Field, A. P. . (2012). Discovering statistics using SPSS (and sex and drugs
and rock “n”" roll). SAGE.

GAIKINDO. (2021). Tahun 2020: Wabah, Resesi Ekonomi, dan Turunnya
Penjualan Mobil 48 Persen — GAIKINDO.
https://www.gaikindo.or.id/wabah-resesi-ekonomi-dan-turunnya-
penjualan-mobil-48-persen-pada-2020/

GAIKINDO. (2022). Sepanjang 2021 Penjualan Mobil Domestik di Atas 800
Ribu Unit — GAIKINDO. https://www.gaikindo.or.id/sepanjang-2021-
penjualan-mobil-domestik-di-atas-800-ribu-unit/

GAIKINDO. (2023). 10 Merek Mobil Terlaris di Indonesia 2022 —
GAIKINDO. https://www.gaikindo.or.id/10-merek-mobil-terlaris-di-
indonesia-2022/

GAIKINDO. (2024). Penjualan Mobil 2023 Lampaui Sejuta Unit, Merek-
merek Astra Terbanyak — GAIKINDO. 2024.
https://www.gaikindo.or.id/penjualan-mobil-2023-lampaui-sejuta-unit-
merek-merek-astra-terbanyak/

Hair, J., Hult, G. T. M., Ringle, C., & Sarstedt, M. (2022). 4 Primer on
Partial Least Squares Structural Equation Modeling (PLS-SEM).

Hashem E, A. R., Md Salleh, N. Z., Abdullah, M., Ali, A., Faisal, F., & Nor,
R. M. (2023). Research trends, developments, and future perspectives in
brand attitude: A bibliometric analysis utilizing the Scopus database
(1944&#x2013;2021). Heliyon, 9(1).
https://doi.org/10.1016/j.heliyon.2022.e12765



Himanto, U., Prasetya, A. Y., Alifia, R., Rifai, A., & Aulia, F. (2023). Case
Study on eCommerce Blibli: Customer Engagement as a Variable
Mediating the Effect of eWom on Purchasing Decisions. In L. Barolli
(Ed.), Advances in Intelligent Networking and Collaborative Systems
(pp. 324-335). Springer Nature Switzerland.

Iba, Z., & Wardhana, A. (2024). Pengolahan Data Dengan SMART-PLS (pp.
509-534).

IDN Times. (2024). Kenapa Brand Suzuki Tidak Sekuat Toyota dan Honda? |
IDN Times. https://www.idntimes.com/automotive/car/kenapa-brand-
suzuki-tidak-sekuat-toyota-dan-honda-c1¢c2-01-spf5Sw-9ntl97

Ismagilova, E., Slade, E. L., Rana, N. P., & Dwivedi, Y. K. (2020). The
Eftect of Electronic Word of Mouth Communications on Intention to
Buy: A Meta-Analysis. Information Systems Frontiers, 22(5), 1203—
1226 https://doi.org/10.1007/s10796-019-09924-y

Jinliang, W., Ka Yin, C., Fahimeh, B., Massoud, M., Khanh-Linh, N., & and
Nguyen, T. T. H. (2023). Integrated perspective of eco-innovation, green
branding, and sustainable product: a case of an emerging economy.
Economic Research-Ekonomska Istrazivanja, 36(3), 2196690.
https://doi.org/10.1080/1331677X.2023.2196690

Kompas Otomotif. (2025, January 21). Penjualan Motor Suzuki 14.040 Unit
pada 2024, Satria F150 Terlaris.

M. Joudeh, J. M., Omeish, F., Alharthi, S., Abu-Loghod, N. A., Zamil; A. M.,
& M. Joudeh, A. H. (2024). Exploring the Impact of E-WOM
Information via Social Media on Customer Purchasing Decision: A
Mediating Role of Customer Satisfaction. Data and Metadata, 3, .449.
https://doi.org/10.56294/dm2024.449

Majeed, M., Martin, O.-A., & and Ashmond, A.-A. (2021). The influence of
social media on purchase intention: The mediating role of brand equity.
Cogent Business & Management, 8(1), 1944008.
https://doi.org/10.1080/23311975.2021.1944008

Nguyen, X. H., Thi Tinh, N., Thi Hoai, A. D., Thanh, D. N., Thi Men, N., &
and Anh Vu, T. K. (2024). The influence of electronic word of mouth
and perceived value on green purchase intention in Vietnam. Cogent
Business & Management, 11(1), 2292797.
https://doi.org/10.1080/23311975.2023.2292797

Nugraha, A. K. N. A., Cara Edo, K., & and Huruta, A. D. (2024). The effect
of country image, brand image, and warranty knowledge on car
purchase intentions: a comparison of use situations. Cogent Business &
Management, 11(1), 2332498.
https://doi.org/10.1080/23311975.2024.2332498

Poushneh, A., & Vasquez-Parraga, A. (2024). The eftect of semiautonomous
augmented reality on customer experience and augmentation

85



86

experience. European Journal of Marketing, 58(8), 1910—1940.
https://doi.org/10.1108/EIM-05-2022-0402

Quan, N. H., Chi, N. T. K., Nhung, D. T. H., Ngan, N. T. K., & Phong, L. T.
(2020). The influence of website brand equity, e-brand experience on e-
loyalty: The mediating role of e-satisfaction. Management Science
Letters, 10(1), 63—76. https://doi.org/10.5267/7.msl.2019.8.015

Rachman, A., Yochanan, E., Samanlangi, A., & Purnomo, H. (2024).
METODE PENELITIAN KUANTITATIF, KUALITATIF DAN R&D.

Republika. (2024). Suzuki Catat Penjualan Mobil 82.244 Unit dan Motor
12.545 Unit | Republika Online.
https://ekonomi.republika.co.id/berita/s7r27n502/suzuki-catat-
penjualan-mobil-82244-unit-dan-motor-12545-unit

Roy, G., Biplab, D., Srabanti, M., & and Basu, R. (2021). Effect of eWOM
stimuli and eWOM response on perceived service quality and online
recommendation. Tourism Recreation Research, 46(4), 457-472.
https://doi.org/10.1080/02508281.2020.1809822

Roy, K., Paul, U. K., Tiwari, S., & Mookherjee, A. (2024). Impact of
electronic word of mouth (e-WOM) on purchasing decisions:

an empirical study. Benchmarking: An International Journal, ahead-of-
print(ahead-of-print). https://doi.org/10.1108/B1J-08-2024-0642

Sahu, Aditya Kumar, Padhy, R.K., & Dhir, Amandeep. (2020). Envisioning
the Future of Behavioral Decision-Making: A Systematic Literature

Review of Behavioral Reasoning Theory. Australasian Marketing
Journal, 28(4), 145—-159. https://doi.org/10.1016/j.ausm;.2020.05.001

Santy, R. D., & Andriani, R. (2023). PURCHASE DECISION IN TERMS
OF CONTENT MARKETING AND E-WOM ON SOCIAL MEDIA.

Journal of Eastern European and Central Asian Research, 10(6), 921—
928. https://doi.org/10.15549/jeecar.v10i6.1502

Sardana, N., Shekoohi, S., Cornett, E. M., & Kaye, A. D. (2023). Chapter 6 -
Qualitative and quantitative research methods. In A. D. Kaye, R. D.
Urman, E. M. Cornett, & A. N. Edinoff (Eds.), Substance Use and
Addiction Research (pp. 65—69). Academic Press.
https://doi.org/https://doi.org/10.1016/B978-0-323-98814-8.00008-1

Sarstedt, M., Ringle, C. M., & Hair, J. F. (2020). Partial Least Squares
Structural Equation Modeling. In C. Homburg, M. Klarmann, & A. E.
Vomberg (Eds.), Handbook of Market Research (pp. 1-47). Springer
International Publishing. https://doi.org/10.1007/978-3-319-05542-

8 15-2

Sekaran, U., & Bougie, R. (2019). Research Methods for Business: A Skill
Building Approach (8th ed.). www.wileypluslearningspace.com

Song, B. L., Liew, C. Y., Sia, J. Y., & Gopal, K. (2021). Electronic word-of-
mouth in travel social networking sites and young consumers’ purchase



intentions: an extended information adoption model. Young Consumers,
22(4), 521-538. https://doi.org/10.1108/YC-03-2021-1288

Sugiyono. (2019). METODE-PENELITIAN-KUANTITATIF-KUALITATIF-
DAN-R-D - Copy.

Suhud, U., Allan, M., Rahayu, S., & Prihandono, D. (2022). When Brand
Image, Perceived Price, and Perceived Quality Interplay in Predicting
Purchase Intention: Developing a Rhombus Model. Academic Journal
of Interdisciplinary Studies, 11(1), 232-245.
https://doi.org/10.36941/ajis-2022-0021

Surahman, E., Satrio, A., & Sofyan, H. (2020). Kajian Teori Dalam
Penelitian. JKTP: Jurnal Kajian Teknologi Pendidikan, 3, 49-58.
https://doi.org/10.17977/um038v3112019p049

Suzuki Indonesia. (2021, March 4). Kilas Balik Suzuki Indonesia 2020:
TETAP PACU Kinerja Meski pandemi melanda.

Tafolli, F., Qema, E., & Hameli, K. (2025). The impact of electronic word-
of-mouth on purchase intention through brand image and brand trust in
the fashion industry: evidence from a developing country. Research
Journal of Textile and Apparel, ahead-of-print(ahead-of-print).
https://doi.org/10.1108/RJTA-07-2024-0131

Verma, D., Dewani, P. P., Behl, A., & Dwivedi, Y. K. (2023). Understanding
the impact of eWOM communication through the lens of information
adoption model: A meta-analytic structural equation modeling

perspective. Computers in Human Behavior, 143, 107710.
https://doi.org/https://doi.org/10.1016/j.chb.2023.107710

Wahyuningtias, D., Levyta, F., Rosman, D., Iway, S., & Jason, J. (2024). The
Influence of Website Quality and Electronic Word of Mouth (e-WOM)
on Hotel Rooms Booking Decisions in Online Travel Agents. 2024 9th
International Conference on Business and Industrial Research (ICBIR),

730-735. https://doi.org/10.1109/ICBIR61386.2024.10875777

Wang, C., Wang, Y., Wang, J., Xiao, J., & Liu, J. (2021). Factors influencing
consumers’ purchase decision-making in O20 business model:
Evidence from consumers’ overall evaluation. Journal of Retailing and
Consumer Services, 61, 102565.
https://doi.org/https://doi.org/10.1016/j.jretconser.2021.102565

Wang, X., Guo, J., Wu, Y., & Liu, N. (2020). Emotion as signal of product
quality. Internet Research, 30(2), 463—485.
https://doi.org/10.1108/INTR-09-2018-0415

Yi, Y., Gong, T., & Lee, H. (2013). The Impact of Other Customers on
Customer Citizenship Behavior. Psychology & Marketing, 30(4), 341—
356. https://doi.org/https://doi.org/10.1002/mar.20610

Zollo, L., Filieri, R., Rialti, R., & Yoon, S. (2020). Unpacking the
relationship between social media marketing and brand equity: The

87



88

mediating role of consumers’ benefits and experience. Journal of
Business Research, 117, 256-267.
https://doi.org/10.1016/J.JBUSRES.2020.05.001



