DAFTAR ISI

PERSETUJUAN DOSEN PEMBIMBING SKRIPSI ..o i
LEMBAR PENGESAHAN SKRIPSI ..o iv
SURAT PERNYATAAN L. %
KATA PENGANTAR ..o Vi
ABSTRACT e R bbbt bbbt b et r e b n e viii
ABSTRAK ..t bbbt fn b e et bbb iX
DAFTAR ISI .. e e X
DAFTAR GAMBAR ..o Xiii
DAFTAR TABEL ..o e b Xiv
DAFTAR LAMPIRAN ..ot XV
BAB I PENDAHULUAN ..ot b 1
1.1, Latar BlaKang ........cooeiiiiiiieisesese sttt 1
1.2. RUMUSAN MaSalaN...........cciiiiic s 6
1.3, TUJUAN PENEIITIAN ... 7
1.4, Manfaat Penelitian ............ccoeiiiiiniciic s 8
1.4.1. Manfaat TEOTILIS ......cueuieeeieieie et eme s 8
1.4.2. Manfaat Praktis.......ccooveeieieieieeeiecie e i 8
BAB 11 KAJIAN PUSTAKA ..ottt 10
I Y11= 1o I =To o TSP 10
2.1.1. Konsep Green dalam Marketing..........cocoovreiininniininiince i 10
2.1.2. Green Purchase INtention...........c.ccocvvviiienininene et 10
2.1.3. Green Perceived ValUe ..o 14
2.1.4.S0C1a] VAIUEC ... s 17
2.1.5. Green TTUSE c.ooiieiccc e s 19
2.2. Penelitian Terdahulu. ... ittt 21
2.3. Kerangka Pemikiran ... 34
2.4, HIPOTESIS. ...ttt bbbttt 35
2.4.1. Pengaruh Green Perceived Value Terhadap Green Trust..........ccoc....... 35
2.4.2. Pengaruh Social Value Terhadap Green Trust ........cc.ccoovvnninincnenne. 36

2.4.3. Pengaruh Green Perceived Value Terhadap Green Purchase
INEENTION . 36
2.4.4. Pengaruh Social Value Terhadap Green Purchase Intention................ 37



Xi

2.4.5. Pengaruh Green Trust Terhadap Green Purchase Intention................ 38

2.4.6. Pengaruh Green Perceived Value Terhadap Green Purchase Intention

Melalui Mediasi GIreen TTUSE ........cccviiiiiieieieie s 38
2.4.7. Pengaruh Social Value Terhadap Green Purchase Intention Melalui
Mediasi GIeen TTUSE ......ceiiiiiiiieiiee e 39
BAB 11 METODE PENELITIAN ..ottt 41
3.1, JENIS PENEIITIAN ..ottt 41
3.2. ODJEK PENEIITIAN ...ttt 41
3.3. Populasi dan SaAmPel ..........covveiiiiicees e 41
3.3, 1. POPULAST. ..ottt e 41
3.3. 20 SAMPEL.ciiiiiiiicc 42
3.3.3. Teknik Pengumpulan Data...........ccooeiiiiiinii i 43
3.4. Definisi OPerasional...........ccooiiiiiiiinisee e et 44
3.5. Teknik ANaliSiS DAL ........cccueiiiiieiiiiiieee e 50
3.5.1. Analisis Statistik DesKriptif.........ccoiiiiiiiiininiiiiiiieeee e 50
3.5.2. Analisis Statistik Inferensial............cccoooeiiiiiiiiiiiis 51
3.5.3. Evaluasi Model Pengukuran (Outer Model).........ccoccocenininiinniiiiiinns 52
3.5.4. Evaluasi Model Struktural (Inner Model).............cccoovvnveiiinicniininnnnns 54
3.5.5. Pengujian Kelayakan Model dengan Goodness of Fit (GOF)............. 57
3.6. Pengujian HiPOTESIS......ceii ettt 58
BAB IV HASIL DAN PEMBAHASAN ..ot e 60
4.1. HaSil ANALISIS DALA .......cccvveuiiieiirieisis e b 60
4.1.1. Karakterisitik ReSponden...........ccoccoviiiiiiiinniinie e 60
4.2, ANaliSiS DESKITPLIT....c.oviiiieiee e 62
4.2.1. Variabel Green Perceived Value .........cocooiiiiiiiiiis i 63
4.2.2. Variabel Social Value .........cccoovooiiiiiiiiiii it 64
4.2.3. Variabel Green TTust ..ot 65
4.2.4. Variabel Green Purchase Intention.............cccceveiiiniiniinnicnccens 66
4.3. Uji Measurement Model (Outer Model) .......coceveveveniiieieieseseseseseeies 67
4.3.1. Convergent Validity......cccuveriiiiiniiniinieie s 67
4.3.2. Uji REHADIIAS . ...cviiviiiciisiisesese s 71
4.4. Uji Structural Model (Inner Model) .......ccooeveiiieiiieeeeceeeee e 73
4.5. Uji Structural Model (Inner Model) ..o 76



4.5.1. Green Perceived Value Berpengaruh Terhadap Green Trust ............... 78

4.5.2. Social Value Berpengaruh Terhadap Green Trust.......c.ccocevvvvrieiiennnnne 78
4.5.3. Green Trust Berpengaruh Terhadap Green Purchase Intention............ 79
4.5.4. Green Perceived Value Berpengaruh Terhadap Green Purchase

TREORLION ...t 79
4.5.5. Social Value Berpengaruh Terhadap Green Purchase Intention .......... 79

4.5.6. Green Perceived Value Berpengaruh Terhadap Green Purchase
Intention melalui Green TTUSE ... i 80

4.5.7. Social Value Berpengaruh Terhadap Green Purchase Intention

MElAIUL GFEEI THUSE ..ottt e 81
4.6. PEMDANASAN.........ooiiiiiiie e s 81
4.6.1. Green Perceived Value Berpengaruh Terhadap Green Trust ............... 81
4.6.2. Social Value Berpengaruh Terhadap Green Trust.......c.ccooovvieiiiinciienne 82
4.6.3. Green Perceived Value Berpengaruh Terhadap Green Purchase
TREORLION ..ot sttt e et e e 83
4.6.4. Social Value Berpengaruh Terhadap Green Purchase Intention........... 83
4.6.5. Green Trust Berpengaruh Terhadap Green Purchase Intention .......... 84
4.6.6. Green Perceived Value Berpengaruh Terhadap Green Purchase
Intention melalui Green TTUSE .........c.coiiiiiiiiiie b 84
4.6.7. Social Value Berpengaruh Terhadap Green Purchase Intention melalui
[ TS 1 T D SR 85
BAB V KESIMPULAN DAN SARAN ..o e 87
5.1, KESIMPUIAN ..t e 87
5.2, SATAN ..ot 88
DAFTAR PUSTAKA . e 91
LAMPIRAN ...t S onn e 100

Xii



	DAFTAR ISI

