DAFTAR PUSTAKA

Anggita, D. S., & Yulia, F. (2024). Gambaran celebrity worship pada dewasa awal
penggemar idol kpop di Bekasi. Jurnal Psikologi Dan Bimbingan Konseling,
4(2), 82-89. https://doi.org/10.3287/liberosis.v4i2.4531

Arnett, J. J. (2004). Emerging adulthood the winding road from the late teens
through the twenties. Oxford University Press

Azwar, S. (2012). Penyusunan skala psikologi (2nd ed.). Pustaka Pelajar.

Brown, W. J. (2015). Examining four processes of audience involvement with
media personae: transportation, parasocial interaction, identification, and
worship. Communication Theory, 25(3), 259-283.
https://doi.org/10.1111/comt.12053

DeSarbo, W. S., & Edwards, E. A. (1996). Typologies of compulsive buying
behavior: a constrained clusterwise regression approach. Journal of Consumer
Psychology, 5(3), 231-262. https://doi.org/10.1207/s15327663jcp0503 02

Edwards, E. A. (1993). Development of a new scale for measuring compulsive
buying behavior. Journal of Financial Counseling and Planning, 4(313), 67—
85.

Fianiyanti, K., Sari, Y., & Yuliadi, I. (2022). Hubungan celebrity worship dengan
perilaku berbelanja kompulsif pada remaja. Plexus Medical Journal, 1(2), 75—
80. https://doi.org/10.20961/plexus.v1i2.28

Goss-Sampson, D. Ma. A. (2020). Statistical analysis in jasp a guide for students
(5th ed.). University of Greenwich.

Gravetter, F. J., Forzano, L.-A. B., & Rakow, T. (2020). Research methods for the
behavioural sciences (6th ed.). Cengage Learning, Inc.

Griffiths, M. D. (2024). Celebrity worship, social media use, and mental health.
BiD: Textos Universitaris de Biblioteconomia i Documentacio, 52, 1-7.
https://doi.org/10.1344/bid2024.52.02

Ingkeatubun, D. A. A., Sukiatni, D. S., & Kusumandari, R. (2024). Kontrol diri dan
celebrity worship pada wanita penggemar k - pop usia dewasa awal. 5(01),
148-155. https://doi.org/10.30996/sukma.v5i1.11607

KumparanKpop. (2020). Survei: penggemar k-pop bisa habiskan Rp 20 juta per
tahun untuk indolanya. Kumparan.Com. https://kumparan.com/kumparank-
pop/survei-penggemar-k-pop-bisa-habiskan-rp-20-juta-per-tahun-untuk-
idolanya-1uilF3RzI6F/3

Lejoyeux, M., & Weinstein, A. (2010). Compulsive buying. American Journal of
Drug and Alcohol Abuse, 36(5), 248-253.
https://doi.org/10.3109/00952990.2010.493590

Maraz, A., van den Brink, W., & Demetrovics, Z. (2015). Prevalence and construct
validity of compulsive buying disorder in shopping mall visitors. Psychiatry
Research, 228(3), 918-924. https://doi.org/10.1016/j.psychres.2015.04.012

McCutcheon, L. E., Ashe, D. D., Houran, J., & Maltby, J. (2003). A cognitive
profile of individuals who tend to worship celebrities. Journal of Psychology:
Interdisciplinary and Applied, 137(4), 309-322.
https://doi.org/10.1080/00223980309600616

Mccutcheon, L. E., Lange, R., & Houran, J. (2002). Conceptualization and
measurement of celebrity worship. British Journal of Psychology, 93, 67-87.
https://doi.org/10.1348/000712602162454

71



Pasya, A. D. (2023). Pengaruh celebrity worship pada penggemar Kpop generasi z
terhadap online compulsive buying dengan materialism sebagai variabel
mediasi. Jurnal Manajemen, 2(1), 283-302.

Puri, N. L. P. M. S., Dewi, N. N. A. L., & Waruwu, D. (2023). Gambaran celebrity
worship penggemar Bangtan Boys (BTS) usia dewasa awal. Jurnal Kesehatan,
Sains, Dan Teknologi, 2(3), 21-28.

Putri, D. E., & Rositawati, S. (2020). Pengaruh celebrity worship terhadap perilaku
compulsive buying pada dewasa awal anggota komunitas baia Bandung.
Prosiding Psikologi, 1-6.

Ri, P. H. (2024). Jumlah penggemar hallyu di dunia capai rekor 200 juta orang.
Korea.Net.
https://indonesian.korea.net/NewsFocus/Society/view?articleld=248358

Ridgway, N. M., Kukar-Kinney, M., & Monroe, K. B. (2008). An expanded
conceptualization and a new measure of compulsive buying. Journal of
Consumer Research, 35(4), 622—639. https://doi.org/10.1086/591108

Salsabilla, R. (2023). Fans k-pop paling royal, rela habiskan Rp142 juta demi idola.
Cnbcindonesia. Com.
https://www.cnbcindonesia.com/lifestyle/20230925154329-33-475366/fans-
k-pop-paling-royal-rela-habiskan-rp142-juta-demi-idola

Santrock, J. W. (2019). Life-span development (13th ed.). McGraw-Hill Education.

Shultz, K. S., Whitney, D. J., & Zickar, M. J. (2020). Measurement theory in action:
Case studies and exercises. Measurement theory in Action (3 rd ed).
Routledge. https://doi.org/10.4324/9781003127536

Statista. (2023). Main reasons for South Korean pop music’s (K-pop) popularity
worldwide as of December 2024. Statista.
https://www.statista.com/statistics/937260/south%0Akorea-reasons-for-
kpop-popularity-worldwide/

Tanjung, I. P., & Aritonang, N. N. (2023). Hubungan gaya hidup hedonis dengan
perilaku konsumtif mahasiswa. INNOVATIVE: Journal Of Social Science
Research, 3(3), 7361-7373.
https://jurnal.ranahresearch.com/index.php/R2J/article/view/697

Tristan, R. N. A., & Yulianto, A. (2024). Pengaruh celebrity worship dan jenis
kelamin terhadap compulsive buying pada penggemar K-Pop berusia
emerging adulthood. Sebatik, 28(1), 138-146.
https://doi.org/10.46984/sebatik.v28i1.2462

Weinstein, A., Maraz, A., Griffiths, M. D., Lejoyeux, M., & Demetrovics, Z.
(2015). Compulsive buying — features and characteristics of Addiction.
Academic Press, 3.

Weinstein, A., Maraz, A., Griffiths, M. D., Lejoyeux, M., & Demetrovics, Z.
(2016). Compulsive Buying — Features and characteristics of addiction. In V.
R. Preedy (Ed.), Neuropathology of drug addictions and substance misuse (pp.
1041-1050). Academic Press. https://doi.org/10.1016/B978-0-12-800634-
4.00098-6

Xu, J., Mérquez, F. P. G., Hassan, M. H., Duca, G., Hajiyev, A., & Altiparmak, F.
(2021). Proceedings of the fifteenth international conference on management
science and engineering management. In Lecture Notes on Data Engineering
and Communications Technologies (Vol. 1). https://doi.org/10.1007/978-3-
030-79203-9 8

72


https://doi.org/10.1016/B978-0-12-800634-4.00098-6
https://doi.org/10.1016/B978-0-12-800634-4.00098-6

