Daftar Isi

PERSETUJUAN DOSEN PEMBIMBING TUGAS AKHIR .......cccccoviiiiniiiiniinies 3
LEMBAR PENGESAHAN TUGAS AKHIR ......coooiiiiiiiieeceecceeee e 4

SURAT PERNYATAAN MENGENAI ORISINALITAS TUGAS AKHIR, KESEDIAAN

PUNLIKASI DAN PELIMPAHAN HAK CIPTA ...ociiiiiieeeeviee e 5
Kata PENAntar......ccc.eeiiiieiiiie ettt ettt st sa e et e st ee e enneeeneeas 6
ADBSEFACT...ccuveeeeveeeeee e et e et e et e e ae e s etae e e tbeesaaeessaeesssaeessseeessseeshasaeeanseeenareeesseaans 8
F N 0] 1 ¢ | TR SEE SRR 9
LD ol 3 USROS 10
Daftar GAMDAT .......ooiiiiieieie ettt ettt 14
Daftar TabIE .....coueiiiieiie ettt et ettt ettt b e 18
Bab 1 Pendahuluan ..o 19
1.1 Latar Belakang..........coooouiiiiiiioiiiecieeeeee e e 19
1.2 Identifikasi Masalah ...........ccccooiiiiiiiiiiiie e 20
1.3 Rumusan Masalah ... 21
1.4 Batasan Masalah ............cocooiiiiiiiiii e 21
1.5 Tujuan Penelitian............ivoiieeiiieiec et 21
1.6 Manfaat Penelitian.............coooiiiiiiiiiiiie e 21
1.6.1 Manfaat Secara TEOTILES .....ccverveerierierieieeierieeeet et 21

1.6.2 Manfaat Secara Praktis ........cccoceeverieniiiiniiniieicsccccee e 21

1.7 Sistematika Penulisan..........ccoccoiiiiiiiiiiiiiie e 22
Bab2  Tinjauan UmUm .........cccccoiiiiiiiiiiiieiieeiee et 23

2.1 Tinjauan Pustaka............cociiiiiiiiiiiie e 23



2.2 TINJAUAN TEOTT..uveeiviieeiiieeiieeeiee ettt et e e reae e et e e s aeeesebeeesnseeesaseeennaeeeas 24

22.1 TEOTT ULAIMA ...ttt s 24
222 Teori Pendukung..........c.oeoviiviiiiiiieeeeee e 25
2.3 Ringkasan Kesimpulan Teori........c.cecvuiieiiieeiiieeiie et 29
Bab3  Metodologi DEeSain .......c.ccecuiiiiiiieiiieeiee et e 31
3.1 Sistematika Perancangan .............ccoeceerveiiiienieeiiienie e 31
3.1.1 Kerangka Berfikir Perancangan...........ccccceooveinieniiinienieenienie e 31
3.1.2 ATUE KETJa ..ttt 32
3.2 Metode Pencarian Data...........cocooiiiiiiiiiiiiiieceee it 34
3.2.1 WaWANCATA. ...ceeeiiiiiieiiii e e e 34
322 ODSEIVAST c.uieutieiieiiieie ettt sttt ettt ettt e st bt eatesbeenbeentesaeenseennens 34
323 Studl LItETatur.....cuveeiiiiiieiie ittt ettt et 34
324 Studi KOMPEHLOT .....eouiiiiiiiiieriieieeieee ettt 35
33 ANALISIS DAta ..eeeiiii e 36
3.3.1 Analisis Data Wawancara ............cocceevieriieniiiiienicneeseeecesivessessee e 36
3.3.2 Analisis Data ODSEIVAST .....cccueeriieriieiiieiieeie et sre et 38
333 Analisis Logo Usaha dan Kompetitor ............cccevveeveiienicniincnicneenns 40
334 ANALSTS MEAIA....ccueiiiiiiieiieie e e et 41
34  Kesimpulan Hasil ANaliSiS ........c.ccreiriieriiionienieeiiieiiaeeereeseeereesieeeveeseneeneens 42
3.5  Pemecahan Masalah ..........ccccoiiiiiniiiiiii e 43
Bab4  Strategi Kreatif .......coooiiiiiiieiee e 44
4.1 Pendekatan KomuniKasi .........cocooiiiiiiiiiiniiiiieee e 44
4.1.1 Persepsi KONSUMEN ........cccvveiiiiiiiiieiie e 45
4.1.2 Strategl SWAHTH .....oiiiiiiiieieeeee et 45

4.2 Analisa Segmentasi, Targeting dan Positioning ...........ccccceceeveevenieneenennne. 46



4.3 ANAliSa PESAING ....ccuvviiiiiieiie ettt 47

4.4 ANalisa SWOT ..ottt 50
4.5 MOOADOAIA ..ottt 50
4.6 Identitas Utama Brand...........cccccooiiiiiiiiiiiiieee e 51
4.6.1 VST AN MIST..uutiiiiieiiieiiese ettt e 51
4.6.2 Value & Personality Branding ............cccoccveeviienienciiinienieeiecie e 51
4.6.3 Positioning Brand & Promise.............cceeeveeieinieniienienieecceeie e 52
4.6.4 Focus Brand..........cooooiiiiiiiiee e 52
4.7 Konsep Kreatif........cooiuiiiiiiieiieie it s e 52
4.8 KONSEP VISUAL....eiiiiiiiiieiiieiieeciteee ettt bbb 53
4.9  Tone and MaANNET ..........cooiiiiiruieriieiesiienteete ettt ettt ebe e 54
4.10 Making Brand Mark ProcCess .......ccoeiuiiiuiiiiiiiniiiiiciieeieeste e 54
4.10.T  SKetSa LOZO cuveiueieiiiiiiieiit sttt sttt 54
4U10.20 WA .ttt et et et 56
4103 TIPOGIALT c.eeiiiiieeiee ettt et e ens 58
4.10:4 FIX LOZO weiiiiiiiieiec et 59
411 FIloSOf1 LOZO ..t 61
4.12  Deskriptor dan Brand FiX ........cccoeiiiiiiiiiiiiiee i e 62
413 Tata Letak ..o it et 62
414 Konsep Verbal.......coooiieiiiiiiiiiiti ettt 64
4.14.1  Tagline/SIogan ..........cceoiiieiiieiiieieeieee ettt 64
4.14.2  Headline, Sub headline dan BodyCopy.......cccceeevveierieiinieeiiiieeciee e 64
415 VISUAL ULAMA .ot 64
4.16  Visual Pendukung ..........cccoooiieiiiiiiiiiiiiieceeee e 65

4.17  Penerapan Desain (FInalArtwork) ..........cocceviieiiiiniiiiieieeeecee e, 67



4171  StAtionary DESIZ ........c..uueeeecuieiieeiiieeeeeiiieeeesiieeeesteeesesareeeesnsreeesnnnees 67

4.17.2  Brand ACtivity TOOLS ..........ccccoovoeieiiuiieiiiieieeeeeeee e 70
4.17.3  Sign SYSIEm DeSiHN.....cc..ceevcueieiiieaiiieeiiieeieeeteeeeeeeiteesteessaee e 76
4.17.4  Communication Media DeSiQn .............ccccceueeeureeceeeeiieeeieeeeieeenvee s 78
4.17.5  Graphic Standar Manual.....................cccoeeeueeeceeeecieeeiieeeciee e envee e, 81

4.18 Hasil Data Survei Pada Perancangan Ulang Identitas Visual......................... 84
Bab 5 PenULUD e s 87
5.1 KeSIMPULAN ... e et 87
5.1.1 Kesimpulan Hasil Data SUrvei .........ccccoeeeeiieniienieiciitiie i 87

5.2 SATAI ...ttt ettt sttt e e e 87

Daftar PUSTAKA .ooeeeeeeieeeee ettt e e e e e e et e eeeeeeeeeeeaaaaaaeeeeeeeeannnaaas 88



