
   

 

34 

 

 

DAFTAR PUSTAKA 

Afifah, D. R. N., & Setiani, S. (2023). Peran komitmen organisasi dalam memediasi 

job satisfaction dan job insecurity terhadap turnover intention. Jurnal E-Bis: 

Ekonomi Bisnis, 7(2), 550–561. https://doi.org/10.37339/e-bis.v7i2.1234 

Allen, N. J., & Meyer, J. P. (1990). The measurement and antecedents of affective, 

continuance and normative commitment to the organization. Journal of 

Occupational Psychology, 63(1), 1–18. https://doi.org/10.1111/j.2044-

8325.1990.tb00506.x 

Allen, N. J., & Meyer, J. P. (1996). Affective, continuance, and normative 

commitment to the organization: An examination of construct validity. 

Journal of Vocational Behavior, 49(3), 252–276. 

https://doi.org/10.1006/jvbe.1996.0043 

Ayuni, A. Q., & Khoirunnisa, R. N. (2021). Perbedaan komitmen organisasi 

ditinjau berdasarkan masa kerja pada karyawan. Character: Jurnal Penelitian 

Psikologi, 8(1), 84–98. 

Beck, K., & Wilson, C. (2000). Development of affective organizational 

commitment: a cross-sequential examination of change with tenure. Journal 

of Vocational Behavior, 56, 114–136. https://doi.org/10.1006/jvbe.1999.1712 

BLS. (2020). Employed persons by detailed industry and age. 

https://www.bls.gov/cps/cpsaat18b.htm  

Dwiyanti, N. M. C. (2020). Turnover intention karyawan hotel bintang 5 di Bali 

ditinjau dari budaya organisasi, kepuasan kerja dan kompensasi. Bisma: Jurnal 

Manajemen, 6(2). https://ejournal.undiksha.ac.id/index.php/BISMA-

JM/article/view/28706 

Effendi, M., Azhar, R., & Rabeta, Y. (2024). Pengaruh kualitas layanan dan 

komitmen organisasi terhadap kepuasan konsumen di Hotel Smart 



 

35 
 

Lubuklinggau. Jurnal Ilmiah Mahasiswa Perbankan Syariah (JIMPA), 4(1), 

165–174. https://doi.org/10.36908/jimpa.v4i1.341 

Fotaleno, F., & Batubara, D. S. (2024). Fenomena kesulitan generasi Z dalam 

mendapatkan pekerjaan ditinjau perspektif teori kesenjangan generasi. Jurnal 

Syntax Admiration, 5(8), 3199–3207. https://doi.org/10.46799/jsa.v5i8.1513 

Goh, E., & Okumus, F. (2020). Avoiding the hospitality workforce bubble: 

Strategies to attract and retain Generation Z talent in the hospitality workforce. 

Tourism Management Perspectives, 33(100603).  

https://doi.org/10.1016/j.tmp.2019.100603 

Goss-Sampson, M. A. (2022). Statistical analysis in JASP: A student’s guide v.16 

(5th ed.).  

Gravetter, F. J., & Forzano, L.-A. B. (2018). Research methods for the behavioral 

sciences (6th ed.). Cengage. 

Handayani, T., Ningsih, D, W., Nurwisda, D., & Raharjo, B. (2022). Organizational 

commitment sebagai variabel intervening terhadap employee performance 

pada PT Saprotan Benih Utama Pemalang. Prosiding Seminar Nasional Feb 

UNIKAL, 928–942. 

Ie, M., Maupa, H., & Madris, M. (2024). Peran efikasi diri dan kepribadian terhadap 

komitmen afektif pemilik usaha mikro. Jurnal Muara Ilmu Ekonomi dan 

Bisnis, 8(1), 191–202. https://doi.org/10.24912/jmieb.v8i1.29583 

Islamy, F. J. (2016). Pengaruh komitmen afektif, komitmen normatif, dan 

komitmen berkelanjutan terhadap turnover intention pada dosen tetap STIE 

Inaba Bandung (studi kasus pada dosen tetap Sekolah Tinggi Ilmu Ekonomi 

Indonesia Membangun tahun 2016). Jurnal Indonesia Membangun, 15(2), 

164–181.  

Kapuściński, G., Zhang, N., & Wang, R. (2023). What makes hospitality employers 

attractive to Gen Z? A means end chain perspective. Journal of Vacation 

Marketing, 29(4), 602–661. https://doi.org/10.1177/13567667221110234 



   

 

36 

 

Kementerian Ketenagakerjaan Republik Indonesia. (2021). Proyeksi kebutuhan 

tenaga kerja di perusahaan berdasarkan kompetensi pada sektor pariwisata 

pada tahun 2022-2025. Kementerian Ketenagakerjaan Republik Indonesia.  

https://satudata.kemnaker.go.id/satudata-

public/2022/04/files/publikasi/1650296130482_2021%2520-%2520Buku%2

520Proyeksi%2520Kebutuhan%2520Tenaga%2520Kerja%2520Sektor%252

0Pariwisata.pdf  

Li, H., Li, F., Ma, J., & Liu, B. (2024). How digital leadership adds affectice 

commitment of new generation employees: An affectice events perspective. 

Frontiers in Psychology, 15. 1–11. 

https://doi.org/10.3389/fpsyg.2024.1476047 

Meizary, A., & Magdalena, B. (2024). Pengaruh budaya organisasi dan kualitas 

kehidupan kerja terhadap komitmen organisasi karyawan Hotel 21 Gisting 

Kabupaten Tanggamus. Jurnal Ekonomi Bisnis, Manajemen dan Akutansi 

(Jebma), 4(1), 501–515. https://doi.org/10.47709/jebma.v4i1.3722 

Mathieu, J. E., & Zajac, D. M. (1990). A review and meta-analysis of the 

antecedents, correlates, and consequences of organizational commitment. 

Psychological Bulletin, 108(2), 171–194.  

Mercurio, Z. A. (2015). Affective commitment as a core essence of organizational 

commitment: An integrative literature review. Human Resource Development 

Review, 14(4), 389–414. https://doi.org/10.1177/1534484315603612 

Novitriani, Y., & Hastjarjo, T. D. (2018). Meningkatkan komitmen afektif melalui 

cerita sukses organisasi. Gadjah Mada Journal of Professional Psychology, 

1(1), 18–32.  

Porter, L. W., Steers, R. M., & Mowday, R. T. (1974). Organizational commitment, 

job satisfaction, and turnover among psychiatric technicians. Journal of 

Applied Psychology, 56(5), 603–609. https://doi.org/10.1037/h0037335 



 

37 
 

Prabawa, M. B. S., Wiyasha, I. B. M., & Muliadiasa, I. K. (2023). Pengaruh gaya 

kepemimpinan transformasional dan kepuasan kerja terhadap turnover 

intention karyawan di Golden Tulip Jineng Resort Bali. Jurnal Ilmiah 

Pariwisata Dan Bisnis, 2(1), 248–267. https://doi.org/10.22334/paris.v2i1.298 

Robbins, S. P., & Judge, T. A. (2009). Organizational Behavior (13th ed.). Pearson. 

Sakdiyakorn, M., Golubovskaya, M., & Solnet, D. (2021). Understanding 

generation Z through collective consciousness impacts for hospitality work 

and employment. International Journal of Hospitality Management, 94. 1-13. 

https://doi.org/10.1016/j.ijhm.2020.102822 

Seyfi, S., Thanh, T. V., & Zaman, M. (2024). Hospitality in the age of Gen Z: A 

critical reflection on evolving customer and workforce expectations. 

International Journal of Contemporary Hospitality Management, 36(13), 

118–134. https://doi.org/10.1108/IJCHM-01-2024-003 

Shultz, K. S., Whitney, D. J., & Zickar, M. J. (2014). Measurement theory in action: 

Case studies and exercises (2nd ed.). Routledge. 

Sugiyono. (2013). Metode penelitian pendidikan (pendekatan kualitatif, kuantitatif, 

dan R&D). Alfabeta. 

Super, D. E., & Jordaan, J. P. (1973). Career development theory. British Journal 

of Guidance and Counselling, 1(1), 3–16. 

https://doi.org/10.1080/03069887308259333 

Tereza, L., Ramashar, W., & Azmi, Z. (2023). Faktor yang mempengaruhi turnover 

intention dengan komitmen organisasional sebagai pemediasi pada karyawan 

hotem (studi kasus Hotel Mutiara Merdeka). Jurnal Ekonomi Trisakti, 3(1), 

2041–2050. https://doi.org/10.25105/jet.v3i1.16203 

Tirto, A. I., & Wulani, F. (2024). Komitmen afektif karyawan hotel: Peran berbagai 

pengetahuan dan kepuasan kerja. Jurnal Manajemen Maranatha, 23(2), 163–

174. https://doi.org/10.28932/jmm.v23i2.8444 



   

 

38 

 

Wediasti, W., & Hiasa, F. (2025). Perbedaan eksistensi penggunaan bahasa 

Indonesia antara generasi milenial dan generasi Z. Jurnal Ilmiah KORPUS, 

9(1), 27–39. https://doi.org/10.33369/jik.v9i1.40954 

Wowor, W., Purwana, D., & Suyatno, T. (2022). Employer brand and employee 

engagement as predictors of turnover intention in the hospitality industry. 

Manajemen, Teknologi, Informasi Dan Matematika (Mantik), 6(3), 2740–

2747. https://ejournal.iocscience.org/index.php/mantik/article/view/2957 

Yuzra, S. S., & Ferdian, F. (2023). Pengaruh budaya centennial terhadap keinginan 

bekerja di Hotel pada mahasiswa manajemen perhotelan Universitas Negeri 

Padang. Jurnal Manajemen Perhotelan Dan Pariwisata, 6(2), 645–653. 

https://doi.org/10.23887/jmpp.v6i2.67112 

  

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

  


