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AFFILIATED MARKETING RELATIONSHIP ON THE FINANCIAL
PERFORMANCE OF JAKARTA UMKM DURING THE COVID-19 PANDEMIC

The creative industry, especially SMEs (Micro, Small and Medium Enterprises) in
the city of Jakarta during the Covid-19 p m|c experlenced a decline in sales,

this is that SMEs need to dg in d tajl the funding to maintain sales
stability with the help of ifate mr etln |ng e- mm ce and support the
government move B (Large-Scale Soci

from MSMESN rta, taking research data when th omic

situatio of thecity of J kenlng and generally the worl due fo the
Covid-19"Mgndemic. T research show that affiliate mark is
very hg and has

cash funding and im
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est tion so that this will
have a positivg impa¥ in |mprovmg the Financial Performanc MEs. This
study uses ﬁtatlve descriptive approach by interviewing nd collecting data
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