DAFTAR PUSTAKA

Aaker, David A. Kumar, V. Day, George S. 2007. Marketing Research. 9 th
Edition. Danvers: John Wiley & Sons.

Alireza, F., Ali, K., & Aram, F. 2011. How Quality, Value, Image, and
Satisfaction Create Loyalty at an Iran Telecom. International Journal
of Business and Management Vol.6 , 9.

Armstrong, Garry & Philip Kotler 2007. Marketing An Introduction
(EightEdition). New Jersey: Pearson Prentice Hall. Assael, H. 2004.
Consumer Behavior: A Strategic Approach. Boston: Houghton Mifflin
Company.

Atchariyachanvanich, K., H. Okada & N. Sonehara. 2006. Whatt Keeps Online
Customers Repurchasing through the Internet?. ACM S1Gecom
Exchanges, Vol. 6, No. 2, December.

Basu, Swasta dan Irawan. 2008. Manajemen Pemasaran Modern. Yogyakarta:
Liberty. Brakus, J.J.,

B.H. Schmitt, dan Zarantonello, L. 2009. Brand Experience: What Is It? How Is It
Measured? Does It Affect Loyalty? Journal of Marketing.

Brakus, J.J., B.II. Schmitt, dan Zarantello, L. 2009. Brand Experience : What Is it?
How Is it Measured? Does It Affect Loyalty? Journal of Marketing.

Candan, Burcu, Sevtap Unal dan Aysel Ercis. 2013. Analysing the relationship
between consumption values and brand loyalty of young people: A
study on personal care products. Journal of Research on Education.

Clarissa, L.J. et al., 2009. Customer Loyalty in Clusters: Perceived Value and
Satisfaction as Antecedents. Journal of Management and Marketing
Research.

Cohen, Louis, Lawrence Manion, and Keith Morrison. 2007. Research Methods in
Education, Sixth Edition. Oxon: Routledge.

Deng Zhaohua. 2010. Understanding customer satisfaction and loyalty An
empirical study of mobile instant messages in China

Dharmmesta, Dasu Swasta. 1999. Pergeseran Paradigma dalam Pemasaran:
Tinjauan Manajerial dan Perilaku Konsumen. Yogyakarta: Kelola
Gadjah Mada University Business.

Hair, et al. 2006. Multivariate Data Analysis, Seventh Edition. New Jersey :
Prentice Hall, Upper Saddle River.

Hawkins. Et al. 2001. Consumer Behavior : Building Market Strategy. Boston :
Irwin/Mc Graw Hill.

Kotler, P. and K. Keller. 2009. Marketing Management, 13 th edition. Uper
Saddle River, New Jersey : Pearson Educarion, Inc.

Kotler, Philip.2003. Marketing Management, 11 th edition. New Jersey: Prentice
Hall.

Lai, Griffin, Babim.2009. How Quality, Value, Image, and Satisfaction Create
Loyalty at a Chinese Telecom.

Oliver, Richard L. 1999. When Consumer Loyalty? The Journal of Marketing, 63.

Parasuraman, A., Zeithaml, Valerie a. & Berry, Leonard L., 1995. Delivering
Quality Service Balancing Customer Perception & Expectation.

Rizky, Bactiar. 2021. Sejarah Converse
http://www.chucksconnection.com Diakses. 20 Mei 2021

51



Surya, Daniel. Menilik Brand Experience. http://economy.okezone.com/read/
Diakses 17 Februari 2021

Suryani, Tatik. 2008. Perilaku Konsumen Implikasi pada Strategi Pemasaran.
Edisi Pertama. Yogyakarta: Graha ilmu.

Sweeney, Jilian C. & Geoffrey N., Soutar, 2001. Customer Perceived Value,
Customer Attitude and Loyalty in Retailing.

Tjiptono, F. 2005. Pemasaran Jasa, Edisi Pertama. Malang: Bayumedia
Publishing.

Woodruff, Robert B. 1997. Customer Value : The Next Source for Competitive
Advantage. Journal of the Academy of Marketing Science. Vol. 25,
No. 2.

Zeithaml, V.A., Bitner, M.J., and Dwayne, D. 2009. ServicesMarketing —
IntegratingCustomer Focus Across The Firm: 5th Edition. New York:
McGraw Hill.

52



