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This study aims to determine whether there is an influence of the quality of a product and
price on the decision to purchase books at CV publishers. Work Library. This study uses a
quantitative method with data collection using a questionnaire and a purposeive sampling
technique. The population in this study were teachers, school employees and also school
principals in the Tangerang City area. The results of this study indicate that the quality of a
product (X1), price (X2), simultaneously has a positive and significant effect on purchasing
decisions (Y) on selling books through the offline market or transacting directly.
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