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This study aims to determine the effect of advertising and prices on buying 

interest in Tokopedia e-commerce. The subjects in this study were users and 

those who had transacted at Tokopedia. The type of research used in this 

research is quantitative research with a descriptive statistical approach. The type 

of data collected using the questionnaire method and analyzed using multiple 

linear regression analysis. The results showed that price has an effect on buying 

interest. This result can be proven by the sig price value of 0.036, which means 

<0.05 with a positive t-value of 2.126. And advertising has an effect on buying 

interest. This result can be proven by the advertising sig value of 0.000, which 

means <0.05 with a positive t-value of 3,741. 
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