
 

54 
 

DAFTAR PUSTAKA 

 

Adiputra, I. M. S., Siregar, D., Anggraini, D. D., Irfandi, A., Trisnadewi, N. W., 

Nurmalita, M. H., Oktaviani, S. N. P. W., Laksmini, P., Supinganto, A., 

Pakpahan, M., & others. (2021). Statistik Kesehatan: Teori dan Aplikasi. 

Yayasan Kita Menulis. 

https://books.google.co.id/books?id=XhgtEAAAQBAJ 

Albari, & Safitri, I. (2018). The Influence of Product Price on Consumers’ 

Purchasing Decisions. Review of Integrative Business and Economics 

Research, 7(2), 328–337. 

Amaria suri. (2011). Pengaruh Citra Merek, Harga, dan Kualitas Produk terhadap 

Keputusan Pembelian Handphone Merek Xiaomi di Kota Langsa. Jurnal 

Manajemen Dan Keuangan Unsam, 6(1), 660–669. 

Amruddin, E. febriyanti. (2022). Metodologi Penelitian Kuantitatif dan Kualitatif. 

Media Sains Indonesia. 

https://books.google.co.id/books?id=ZLp%5C_EAAAQBAJ 

Andi Mursidi, Z. R. S. F. W. M. H. S. K. S. (2020). BUKU AJAR PENGANTAR 

KEWIRAUSAHAAN. Penerbit Lakeisha. 

https://books.google.co.id/books?id=jJj7DwAAQBAJ 

Angelia, D. (2022). Usaha Kuliner di Indonesia dalam Bingkai Statistik. 

GoodStats. 

Anggita, R. (2017). The Influence of Product Quality, Service and Price to 

Purchase Decision of SGM Bunda Milk (Study on PT. Sarihusada Generasi 

Mahardika Region Jakarta, South Tangerang District). 239–244. 

https://doi.org/10.21276/sb 

Anggraini, K., & Sunarsih, D. (2022). DIGITAL MARKETING. Pascal Books. 

https://books.google.co.id/books?id=rFxpEAAAQBAJ 

Ariesta, Y. (2018). Analysis of Product Quality, Social Media Advertising and 



 

55 
 

Brand Image toward Purchase Decision of Motorcycle. International Journal 

of Science and Research, 8(7), 1818–1822. 

https://doi.org/10.21275/ART201910022 

Ariyanti, I. (2023). EKOSISTEM KULINER INDONESIA BERSTANDAR 

GLOBAL. Encyclopedia of Volcanoes., 6948(1995), 662. 

Arjuna, H. (2020). EFFECT OF BRAND IMAGE, PRICE AND QUALITY OF 

THE PRODUCT ON THE SMARTPHONE PURCHASE DECISION. Nucl. 

Phys., 13(1), 104–116. https://doi.org/10.14421/EkBis.2019.3.2.1190 

Baliyah Munadjat, Putri Nilam Kencana, & Ading Sunarto. (2022). the Influence 

of Product Quality and Price on the Purchase Decision of Yamaha 

Motorcycles At Pt. Jaya Mandiri Gema Sejati Cibinong Branch - Bogor. 

International Journal of Social Science, 2(1), 1075–1080. 

https://doi.org/10.53625/ijss.v2i1.2302 

Bambang Sudarsono, M. T. R. (2020). DAMPAK CORONAVIRUS DISEASES 

(COVID 19) TERHADAP PERILAKU KONSUMEN PENGGEMAR KOPI 

GIRAS di JAWA TIMUR. Eco-Entrepreneurship, 6(1), 34–42. 

Chandra, T. (2023). STATISTIKA DESKRIPTIF. CV Literasi Nusantara Abadi. 

https://books.google.co.id/books?id=hbKpEAAAQBAJ 

Christiani, N. (2021). The Effect of Product Quality, Price, and Promotion toward 

Students’ Purchase Decision for Telkomsel Products. Review of Management 

and Entrepreneurship, 5(2), 137–150. 

https://doi.org/10.37715/rme.v5i2.1803 

Dian, S., & Prajanti, W. (2019). Predicted Purchasing Decisions from Lifestyle , 

Product Quality and Price Through Purchase Motivation. 8(1), 1–11. 

Eka, M. (2023). Bisnis Kuliner: Konsep, alasan, dan cara memulainya. Pinhome 

Blog. https://www.pinhome.id/blog/bisnis-kuliner-konsep-alasan-dan-cara-

memulainya/ 

Faramita Dwitama. (2021). The Influence Of Product Quality, Price, Brand Image 

And Promotion On The Purchase Decision Of Xiaomi Smartphone Products 



 

56 
 

In Depok City. International Journal of Science, Technology & 

Management, 2(6), 2166–2171. https://doi.org/10.46729/ijstm.v2i6.411 

Fauzi, D. H. F., & Ali, H. (2021). Determination of Purchase and Repurchase 

Decisions: Product Quality and Price Analysis (Case Study on Samsung 

Smartphone Consumers in the City of Jakarta). Dinasti International Journal 

of Digital Business Management, 2(5), 794–810. 

https://doi.org/10.31933/dijdbm.v2i5.965 

Fianni, A. (2022). Memulai Usaha Kuliner dengan Berbagai Komponen Dasar 

Artikel ini telah tayang di Katadata.co.id dengan judul “Cara Memulai 

Usaha Kuliner dengan Berbagai Komponen Dasar” , 

https://katadata.co.id/agung/berita/638996c7067e4/cara memulai usaha 

kuliner dengan. Dkatadata.Co.Id. 

https://katadata.co.id/agung/berita/638996c7067e4/cara-memulai-usaha-

kuliner-dengan-berbagai-komponen-dasar 

Firmansyah, F. (2021). Influence of product quality, price, and promotion on 

purchase decision of Philips Products. Jurnal Ekonomi LLDIKTI Wilayah 1 

(JUKET), 1(1), 26–36. https://doi.org/10.54076/juket.v1i1.47 

Gani, A., & Hillebrandes Oroh, A. N. (2021). The Effect of Product Quality, 

Service Quality and Price on Customer Satisfaction at Loki Store. KnE 

Social Sciences, 2021, 116–128. https://doi.org/10.18502/kss.v5i5.8803 

Gulliando, D. (2019). The Effect of Product Quality, Price and Promotion on 

Purchasing Decisions of Telkomsel Service Products. Innovation Research 

Journal, 1(1), 34. https://doi.org/10.30587/innovation.v1i1.1190 

Gunawan, D. (2022). Keputusan Pembelian Konsumen Marketplace Shopee 

Berbasis Social Media Marketing. PT Inovasi Pratama Internasional. 

https://books.google.co.id/books?id=K79mEAAAQBAJ 

Hadi Baruna, H. S. (2017). The Influence of Quality Products, Price , Promotion, 

and Location to Product Purchase Decizion on Nitchi At PT. Jaya Swarasa 

Agung in Central Jakarta. Saudi Journal of Business and Management 

Studies, 433–445. https://doi.org/10.21276/sjbms 



 

57 
 

Hair, J. F., Sarstedt, M., Hopkins, L., & Kuppelwieser, V. G. (2014). Partial least 

squares structural equation modeling (PLS-SEM): An emerging tool in 

business research. European Business Review, 26(2), 106–121. 

https://doi.org/10.1108/EBR-10-2013-0128 

Hanaysha, J. R. (2018). An examination of the factors affecting consumer’s 

purchase decision in the Malaysian retail market. PSU Research Review, 

2(1), 7–23. https://doi.org/10.1108/PRR-08-2017-0034 

Harjadi, D. (2021). Experiental Marketing \& Kualitas Produk dalam Kepuasan 

Pelanggan Generasi Milenial. Penerbit Insania. 

https://books.google.co.id/books?id=Kb5IEAAAQBAJ 

Hastutik, S. (2022). Perilaku Konsumen ( Tinjauan Kosenptual. 

Hidayah, E. N., & Rahmawan, G. (2021). The Influence of Product Quality , Price 

, Product Innovation and Brand Image on Purchasing Decisions of Instant 

Noodles in Indonesia. 

Hisani, D. R. (2020). The Effect of Product Quality , Price and Promotion on 

Purchasing Decisions. 34–39. 

Imam Ghozali. (2016). APLIKASI ANALISIS MULTIVARIATE Dengan Program 

IBM SPSS 25 Edisi 9 (9th ed.). Maret,2018. 

Imaningsih, E. S. (2018). The Model Of Product Quality, Promotion, Price, And 

Purchase Decisions. Jurnal Ekonomi, 23(2), 260–271. 

https://doi.org/10.24912/je.v23i2.373 

Indawati Lestari, Martin, Marihot Manullang, Ribka Sari Butar-Butar, & Zulia 

Rifda Daulay. (2021). The Effect Of Brand Ambasador and Prices on The 

Purchase Decision Of Android Hand Phone Through Interest In Buying 

Consumers In Medan City. International Journal of Science, Technology & 

Management, 2(4), 1321–1326. https://doi.org/10.46729/ijstm.v2i4.274 

Launtu, A. (2021). The Effect of Price and Product Quality on Online Purchasing 

Decisions: Empirical Study in Lazada. Jurnal Manajemen Bisnis, 8(1), 122–

132. https://doi.org/10.33096/jmb.v8i1.691 



 

58 
 

Lawendatu, J., Kekenusa, J. S., & Hatidja, D. (2014). Regresi Linier Berganda 

Untuk Menganalisis Pendapatan Petani Pala. D’CARTESIAN, 3(1), 66. 

https://doi.org/10.35799/dc.3.1.2014.3998 

Leonandri, D. G., Harahap, Z., & Fitriana, R. (2021). The Influence of Product 

Quality and Price on Purchasing Decision for Brown Sugar Boba Fresh Milk. 

Enrichment : Journal of Management, 11(2), 338–344. 

https://enrichment.iocspublisher.org/index.php/enrichment/article/view/100 

Mappesona, H., Ikhsani, K., & Ali, H. (2020). Customer purchase decision model, 

supply chain management and customer satisfaction: Product quality and 

promotion analysis. International Journal of Supply Chain Management, 

9(1), 592–600. 

Muhammad Fahmul Iltiham, & Nizar, M. (2020). Pengaruh Label Halal Majelis 

Ulama Indonesia (Mui), Harga Pada Oleh-Oleh Makanan Khas Pasuruan 

Terhadap Minat Beli Dan Keputusan Pembelian. Malia (Terakreditasi), 

11(2), 311–326. https://doi.org/10.35891/ml.v11i2.2149 

Mulyana, S. (2021). Pengaruh Harga Dan Ulasan Produk Terhadap Keputusan 

Pembelian Produk Fashion Secara Online Pada Shopee Di Pekanbaru. Jurnal 

Daya Saing, 7(2), 185–195. https://doi.org/10.35446/dayasaing.v7i2.665 

Mursidi, A., Zulfahita, Setyowati, R., Wulandari, F., Mertika, Susanto, H., 

Kamaruddin, & Sumarli. (2020). Buku Ajar Pengantar Kewirausahaan. 

Mustofa, I., & Nurfadillah, M. (2021). Analisis Pengaruh Price Earning Ratio dan 

Earning Per Share terhadap Return Saham pada Sub Sektor Property and 

Real Estate yang Terdaftar di BEI. Borneo Student Research, 2(2), 1460–

1468. https://journals.umkt.ac.id/index.php/bsr/article/view/1959 

Nadirah, S. P. M. P. A. D. R. P. S. P. M. P. N. Z. S. P. M. P. (2022). 

METODOLOGI PENELITIAN Kualitatif, Kuantitatif, Mix Method 

(Mengelola Penelitian Dengan Mendeley dan Nvivo). CV. AZKA 

PUSTAKA. https://books.google.co.id/books?id=Yet9EAAAQBAJ 

Nico Gerard Doan, A., & Ali, H. (2021). Repurchase Model Through Purchase 



 

59 
 

Decision: Analysis of Product and Price Effect on Dulux Paint Consumers in 

DKI Jakarta and Tangerang Area. Dinasti International Journal of 

Economics, Finance & Accounting, 2(1), 85–99. 

https://doi.org/10.38035/dijefa.v2i1.730 

Nofri, O. (2018). Analisis Perilaku Konsumen Dalam Melakukan Online 

Shopping Di Kota Makassar. Jurnal Minds: Manajemen Ide Dan Inspirasi, 

5(1), 113–132. https://doi.org/10.24252/minds.v5i1.5054 

Nugroho, S. (2019). Perilaku Konsumen: Perspektif Kontemporer pada Motif, 

Tujuan, dan Keinginan Konsumen Edisi Ketiga. Prenada Media. 

https://books.google.co.id/books?id=DZLyDwAAQBAJ 

Nuzuli, A. K. (2023). Dasar-Dasar Penulisan Karya Ilmiah. Jejak Pustaka. 

https://books.google.co.id/books?id=9RSdEAAAQBAJ 

Pandey, R., Reddy, L. S., Chaudary, V., Tezaryning, V., Sin, L. G., Khairul, M., 

Bin, A., Ghazali, M., Kee, M. H., Firdaus, M., Ibrahim, B., & Bin, M. Z. 

(2020). Analysis the Effect of Product Quality and Price on Purchase 

Decision ( Case Study of Adidas India , Indonesia , and Malaysia ). 2020, 

71–85. 

Peter, J. P. O. (2013). Perilaku Konsumen dan strategi pemasaran. 

Priadana, P. D. H. M. S. (2021). METODE PENELITIAN KUANTITATIF (Vol. 

21, Issue 1). http://journal.um-

surabaya.ac.id/index.php/JKM/article/view/2203 

Purnamawati, N. L. A., Mitariani, N. W. E., & Anggraini, N. P. N. (2020). 

Pengaruh Kualitas Pelayanan, Kualitas Produk Dan Persepsi Harga Terhadap 

Minat Beli Ulang Di Bandung Collection Kecamatan Kuta Utara, Badung. 

ISSN 2502-3632 (Online) ISSN 2356-0304 (Paper) Jurnal Online 

Internasional & Nasional Vol. 7 No.1, Januari – Juni 2019 Universitas 17 

Agustus 1945 Jakarta, 53(9), 1689–1699. www.journal.uta45jakarta.ac.id 

Putra, C. I. W., & Nursal, M. F. (2022). Perilaku konsumen. Rena Cipta Mandiri. 

https://books.google.co.id/books?id=BWF9EAAAQBAJ 



 

60 
 

Rahmawati, & Mulawarman. (2022). Apa Saja Variabel Penelitian dalam Bidang 

Marketing ??? (Panduan bagi Peneliti Pemula). Universitas Mulawarman. 

https://books.google.co.id/books?id=-3KcEAAAQBAJ 

Reinaldo, I., & Chandra, S. (2020). The Influence Of Product Quality, Brand 

Image, and Price on Purchase Decision at CV Sarana Berkat Pekan Baru. 

Journal of Applied Business and Technology, 1(2), 137–150. www.e-jabt.org 

Rengganis, A., Haruna, N. H., Sari, A. C., Sitopu, J. W., Brata, D. P. N., Gurning, 

K., Hasibuan, F. A., Chamidah, D., Karwanto, K., Muharlisiani, L. T., & 

others. (2022). Penelitian dan Pengembangan. Yayasan Kita Menulis. 

https://books.google.co.id/books?id=f2ucEAAAQBAJ 

Rivaldo, Y., Victor Kamanda, S., & Yusman, E. (2022). The Effect Of Products, 

Promotions And Prices On Mizon’s Purchasing Decision At Alfamart Sungai 

Harapan. Jurnal Mantik, 6(2), 2393–2399. 

Rojiati, U., Saloom, M. K. I. G., Rosmawati, M. S., Pi, S., & Fathihani, M. S. 

(2021). Teori Perilaku Konsumen. 

Saputra, F., & Mahaputra, M. R. (2022). Relationship of Purchase Interest , Price 

and Purchase Decisions to IMEI Policy ( Literature Review Study ). Journal 

of Low Politic and Humanities, 2(2), 71–80. 

Sejati, B. S. A. (2016). Pengaruh Kualitas Produk, Kualitas Pelayanan, Dan Harga 

Terhadap Keputusan Pembelian Pada Starbucks. Jurnal Ilmu Dan Riset 

Manajemen ISSN : 2461-0593, 5(3), 1–19. 

http://jurnalmahasiswa.stiesia.ac.id/index.php/jirm/article/download/567/576 

Setiadi, N. (2008). Perilaku Konsumen: Perspektif Kontemporer pada Motif, 

Tujuan, dan Keinginan konsumen. 

Simamora, B. (2003). Memenangkan Pasar dg Pemasaran - Google Books. In 

Gramedia Pustaka Utama. 

https://www.google.co.id/books/edition/Memenangkan_Pasar_dg_Pemasara

n/C75GWtZTd2wC?hl=id&gbpv=1&dq=Memenangkan+pasar+dengan+pe

masaran+efektif+dan+profitabel&pg=PT5&printsec=frontcover%0Ahttps://b



 

61 
 

ooks.google.co.id/books?hl=en&lr=&id=C75GWtZTd2wC&oi=fnd&pg= 

Sjukun, S., Supardin, L., & Taufik, Y. (2022). the Effect of Price and Promotion 

on Purchase Decision At Bakpia Kurnia Sari. PENANOMICS: International 

Journal of Economics, 1(2), 223–230. 

https://doi.org/10.56107/penanomics.v1i2.31 

Sopanah,  et al. (2021). Bunga Rampai Ekonomi Dan Bisnis: Isu Kontemporer 

Ekonomi Dan Bisnis. Scopindo Media Pustaka, 407. 

https://books.google.co.id/books?id=rYwgEAAAQBAJ&pg=PA408&dq=teo

ri+cyberloafing&hl=ban&sa=X&ved=2ahUKEwi8vsSq6ar7AhXkUGwGHQ

sqBToQ6AF6BAgNEAI#v=onepage&q&f=false 

Sudarmanto, E., Kurniullah, A. Z., Revida, E., Ferinia, R., Butarbutar, M., 

Abdilah, L. A., Sudarso, A., Purba, B., Purba, S., Yuniwati, I., & others. 

(2021). Desain Penelitian Bisnis: Pendekatan Kuantitatif. Yayasan Kita 

Menulis. https://books.google.co.id/books?id=fgoiEAAAQBAJ 

Suhaily, L., & Darmoyo, S. (2017). Effect of product quality, perceived price and 

brand image on purchase decision mediated by customer trust (study on 

japanese brand electronic product). Jurnal Manajemen, 21(2), 179–194. 

https://doi.org/10.24912/jm.v21i2.230 

Suwitho. (2022). PENGUSAHA YANG SUKSES PASTI MENJAGA KEPUASAN 

PELANGGANNYA: Sebuah Monogrof Dari Sudut Pandang Manajemen 

Pemasaran. CV Pena Persada. 

https://books.google.co.id/books?id=LzacEAAAQBAJ 

Tari, C. (2020). The Influence of Halal Label, Product Quality, and Price on 

Purchasing Decisions Cut Tari Fadila. 3(1). 

https://doi.org/10.22515/jfib.v3i1.2627 

Untari, D. T., Darusman, D., Prihatno, J., & Arief, H. (2019). Strategi 

Pengembangan Kuliner Tradisional Betawi Di Dki Jakarta. EKUITAS 

(Jurnal Ekonomi Dan Keuangan), 2(3), 313–340. 

https://doi.org/10.24034/j25485024.y2018.v2.i3.4011 



 

62 
 

Wahyudi, I., Damanik, D., Purba, E., A, M. U., Ruswandi, W., Febrian, W. D., 

Putra, I. G. C., Yuliastuti, I. A. N., Sari, M., & others. (2022). Metodologi 

Penelitian Manajemen. Global Eksekutif Teknologi. 

https://books.google.co.id/books?id=VrmYEAAAQBAJ 

Widarsa, K. T., Astuti, P. A. S., & Kurniasari, N. M. D. (2022). Metode Sampling 

Penelitian Kedokteran dan Kesehatan. BASWARA PRESS. 

https://books.google.co.id/books?id=J21mEAAAQBAJ 

Wijoyo, H. (2021). Studi Kelayakan Bisnis. Insan Cendekia Mandiri. 

https://books.google.co.id/books?id=x8cnEAAAQBAJ 

Winardy, I., Purba, P. Y., & Chaniago, C. (2021). The Positive Impact of Product 

Quality , Price , and , Promotion on Purchasing Decision of Toyota Innova 

Cars. 5(2), 161–166. 

 

 

 


