
 

54 
 

DAFTAR PUSTAKA 

 

Adi, Daniel Okky Rizki Kesuma, Aziz Fathoni, and Leonardo Budi Hasiolan. 

2018. “Pengaruh Kualitas Pelayanan, Harga Dan Promosi Terhadap 

Keputusan Pembelian Produk Cke Teknik Semarang.” Journal of 

Management 4(4): 1–22. 

http://jurnal.unpand.ac.id/index.php/MS/article/view/990. 

Afifah, Shafa Nur, Sri Hartono, And Raisa Aribatul Hamidah. 2023. “Product 

Quality, Service, And Promotion In View From The Purchase Decision Of 

An Oppo Smartphone At The Singosaren Surakarta Handphone Exchange.” 

2023(1): 1–14. 

Amri, Sirly, and Dorojatun Prihandono. 2019. “Influence Lifestyle, Consumer 

Ethnocentrism, Product Quality On Purchase Decision Through Purchase 

Intention.” Management Analysis Journal 8(1): 25–38. 

Anggita, Rizza, and Hapzi Ali. 2016. “Scholars Bulletin The Influence of 

Administrative Zakat Infaq and Sodaqoh Funds to Population Poor ( A Case 

Study Jambi City Year 2011-2016 ).” : 239–44. 

Annissa, Adinda Nur, and Eristia Lidia Paramita. 2021. “Brand Promotion: The 

Effects of Celebrity Endorsement and Brand Image on Consumer Buying 

Decision.” Jurnal Bisnis dan Manajemen 8(1): 82–90. 

Ardiana, Titin Eka. 2018. “The Effect of the Perception of Service Quality on the 

Decision of Purchase in Dawet Jabung Traders in Ponorogo.” International 

Journal of Economics, Business and Accounting Research (IJEBAR) 2(04): 

30–37. 

Aulia, Miftah, and Wahyuningsih Wahyuningsih. 2021. “Pengaruh Pengalaman 

Konsumen Terhadap Loyalitas Mahasiswa Universitas Tadulako 

Menggunakan Kosmetik Bedak Marcks.” Jurnal Ilmu Manajemen 

Universitas Tadulako (JIMUT) 7(1): 012–020. 

Aziz, A. 2021. “Retail Store Effectiveness in Affecting Purchase Decisions.” 

International Journal of Economics, Business and … 2021(4): 371–78. 

http://www.jurnal.stie-aas.ac.id/index.php/IJEBAR/article/view/3664. 

Dr. Dhiraj Kelly Sawlani, S.E., M.MSi. 2020. 3 Scientific Journal Of Reflection : 

Economic, Accounting, Management and Business Keputusan Pembelian 

Online. 

Dwiarta, I Made Bagus, and Riza Wahyu Ardiansyah. 2021. “The Effect of Price 

Perception, Quality Perception, and Location on Purchase Decisions.” 

International Journal of Economics, Business and Accounting Research 5(2): 

222–30. 

Dyatmika, Sutami Wisnu, and Lailia Murti Firdaus. 2021. “The Effect of Price , 

Service Quality , and Company Image on Purchase Decisions on Jalanjalan . 

Id Gresik.” International Journal of Economics, Bussiness and Accounting 



 

55 
 

Research 5(2): 304–17. https://jurnal.stie-aas.ac.id/index.php/IJEBAR. 

Ernawati, Fidyah Yuli, Arini Novandalina, and Dwi Tsaniyah. 2022. “Analysis Of 

Product Quality And Service Quality Factors On Consumer Satisfaction ( A 

Case Study at the Kremes Chicken Restaurant in Purwodadi ).” 2022(4): 

1914–21. 

Faith, Dudu Oritsematosan, and Agwu M Edwin. 2014. “A Review of The Effect 

of Pricing Strategies on The Purchase of Consumer Goods.” International 

Journal of Research in Management, Science & Technology 2(2): 2321–

3264. 

Farhan, Muhammad Rafdy, and Hafiza Adlina. 2022. “The Influence of Store 

Atmosphere and Viral Marketing on Buying Decision.” Journal of 

Humanities, Social Sciences and Business (Jhssb) 2(1): 241–54. 

Firdaus, Rachma Annisa, and Dewi Komala Sari. 2022. “The Influence of Digital 

Marketing, Brand Image, and Store Atmosphere on Purchasing Decisions in 

Restaurants.” Academia Open 7: 167–71. 

Hapsoro, Bagas. 2023. “Menguatnya Ekonomi Rakyat, Maraknya Bisnis Kedai 

Kopi Di Indonesia.” Konsumsi kopi dalam negeri di Indonesia meningkat 

hampir empat kali lipat sejak 1990, mencapai 4,8 juta 60 kantong kopi pada 

2019/2020. Permintaan yang meningkat ini didorong oleh generasi muda 

yang beralih dari teh ke kopi dan apresiasi baru terhadap kop. 

Hermiyenti, Suci, and Yunia Wardi. 2019. “A Literature Review on The Influence 

of Promotion, Price and Brand Image to Purchase Decision.” 64: 538–45. 

Hussain, Riaz, and Mazhar Ali. 2015. “Effect of Store Atmosphere on Consumer 

Purchase Intention.” International Journal of Marketing Studies 7(2): 35–43. 

Imam Ghozali. 2017. Model Persamaan Struktural Konsep Dan Aplikasi Dengan 

Program Amos 24. 

———. 2018. Aplikasi Analisis Multivariate Dengan Program Ibm Spss 25. 

Japrianto, Fiani. 1993. “Analisa Pengaruh Food Quality Dan Brand Image 

Terhadap Keputusan Pembelian Roti Kecik Toko Roti Ganep’s Di Kota 

Solo.” Physical Review B 47(1): 334–41. 

Kariyasa, Ketut, and Yovita Anggita Dewi. 2011. “This Document Is 

Discoverable and Free to Researchers across the Globe Due to the Work of 

AgEcon Search . Help Ensure Our Sustainability .” Journal of Gender, 

Agriculture and Food Security 1(3): 1–22. 

Kasmad. 2022. “Analysis of Purchase Decision Estimates Based on Store 

Atmosphere and Affordable Prices.” Akademik: Jurnal Mahasiswa Ekonomi 

& Bisnis 2(1): 27–34. 

Kembaren, Johanes Babtista Barca Sally, and Herning Indriastuti. 2021. 

“Measuring The Retail Mix on Purchase Decisions During Covid-19 

Pandemic.” International Journal of Economics, Business and Accounting 

Research (IJEBAR) Peer Reviewed-International Journal 5(3): 1259–71. 



 

56 
 

https://jurnal.stie-aas.ac.id/index.php/IJEBAR. 

Listighfaroh, Muzammil Ilmi. 2020. “Pengaruh Kualitas Produk, Harga Dan 

Promosi Terhadap Keputusan Pembelian Produk Sabun Cair Feira White 

Shower Cream Di Surabaya.” Angewandte Chemie International Edition, 

6(11), 951–952.: 1–17. http://eprints.uwp.ac.id/id/eprint/1428/2/jurnalku 

new.pdf. 

Muliasari, Dewi. 2020. “The Effect of Product Price and Product Quality on 

Purchasing Decisions for Samsung Brand Handphones Among Stie Aas 

Surakarta Students.” International Journal of Economics, Business and 

Accounting Research (IJEBAR) 3(04): 501–6. 

Nadiya, Farisa Hasna, and Susanti Wahyuningsih. 2020. “Pengaruh Kualitas 

Produk, Harga Dan Citra Merek Terhadap Keputusan Pembelian Fashion 

3second Di Marketplace (Studi Pada Mahasiswa Pengguna Fashion 3second 

Di Kota Semarang).” Jurnal Ilmu dan Riset Manajemen 5(2): 1–20. 

Nasir, Harpindo, Nurhayati, Esi Sriyanti. 2023. “Usaha Mikro Kecil Menengah ( 

UMKM ) Adalah Kegiatan Ekonomi Yang Dilakukan Oleh Sebagian Besar 

Masyarakat Indonesia Sebagai Tumpuan Dalam Memperoleh Pendapatan . 

Data Kementerian Koperasi Dan Usaha Kecil Dan Menengah ( 2015 ) 

Menyatakan Bahwa Persentase U.” 2(1): 102–19. 

Nawawi, Muhammad. 2020. “Influence On Service Quality, Product Quality, 

Product Design, Price And Trust To Xl Axiata Customer Loyalty On 

Students Of Pgri Karang Sari Belitang Iii Oku Timur Vocational High 

School.” 21(1): 1–9. http://journal.um-

surabaya.ac.id/index.php/JKM/article/view/2203. 

Ningsih, Suhesti, and Laksmi Pradanawati. 2021. “The Influence Of Brand Image, 

Price And Promotion On Purchase Decision (Case Study on Gea Geo 

Store).” Business and Accounting Research (IJEBAR) Peer Reviewed-

International Journal 5(3): 1–12. https://jurnal.stie-

aas.ac.id/index.php/IJEBAR. 

Nopendra, Rahmad Wijaya, and Sri Nastiti Andharini. 2022. “The Effect of 

Product Quality, Store Atmosphere, and Promotion on Purchase Decisions at 

Hagaa Coffee Shop Malang.” Jamanika 02(02). 

Nurfadilah, Salsa Dewi. 2021. “Analisis Faktor Perubahan Perilaku Konsumen E-

Commerce Pada Masa Pandemi Covid-19 (Studi Pada Konsumen Shopee Di 

Kota Sukabumi) Analysis Of Changes in E-Commerce Consumer Behavior 

During The Coronavirus Pandemic (Study on Shopee Consumer in 

Sukabumi).” International Journal Administration, Business and 

Organization (IJABO) | 2(1): 16–23. https://ijabo.a3i.or.id. 

Pamungkas, Galih, and Hamdan Hamdan. 2021. “The Influence of Lifestyle, 

Design and Price Perceived on Purchase Intention Yamaha NMAX 

Motorcycles in Tangerang City.” Journal of Law, Politic and Humanities 

1(4): 173–86. 



 

57 
 

Pandey, Rudresh et al. 2021. “Analysis the Effect of Product Quality and Price on 

Purchase Decision (Case Study of Adidas India, Indonesia, and Malaysia).” 

International Journal of Accounting & Finance in Asia Pasific 4(1): 71–85. 

Pangestu Bramanti, Pangestu Maulana, and J.E. Sutanto. 2022. “The Effect Of 

Service Quality , Brand Image , And Price On Purchase Decision Of Proyek 

Iseng Mural In.” 2022(3). 

Prabowo, Pramudita Ananta. 2020. “Analisa Perilaku Konsumen Jasa Katering 

Untuk Keperluan Pesta Di Surabaya.” Jurnal Ekbis 21(1): 69. 

Pradana, Dhigna Luthfiyani Citra, and Aprilla Ayu Wulandari. 2019. “Dampak 

Konsumsi Kopi Arabika Espresso Dalam Menurunkan Kadar Glukosa Darah 

Pada Pasien Diabetes Melitus Tipe 2.” Jurnal Insan Farmasi Indonesia 2(1): 

26–33. 

Prasetyon Sepsi Winarno. 2018. “The Effects of Price on Buying Decision 

Process for Coffe Procuct at Strada Coffe,Semarang.” Journal of Chemical 

Information and Modeling 53(9): 1689–99. 

Prof. Dr. Sugiyono. 2017. Metode Penelitian Kuantitatif, Kualitatif Dan R&D. 

———. 2018. Metode Penelitian Kuantitatif. 

———. 2019. Metode Penelitian Kuantitatif & Kualitatif. 

Putri Dwi Cahyani, Henny Welsa, Fuad Krisdiantoro. 2022. “The Effect Of 

Marketing Communication Strategies And Social Media Marketing On 

Buying Decision With Perceived Quality As Intervening Variables In Shopee 

Applications.” 6(2): 684–92. 

Rahayu, Dewi, Muhamad Azis Firdaus, and Rachmatullaily Tinakartika Rinda. 

2019. “Pengaruh Lingkungan Kerja Dan Upah Kerja Terhadap Kinerja 

Karyawan PT. Campina Ice Cream Industry Tbk.” Manager : Jurnal Ilmu 

manajemen 2(4): 601–9. 

Rares, Angelina dan Jorie Jopie Rotinsulu. 2015. “Pengaruh Harga, Promosi, 

Lokasi, Citra Merek,Dan Kualitas ProdukTerhadap Keputusan Pembelian 

Konsumen Di Toko Bengkel Gaoel Manafo Town Square.” 3(2): 592–604. 

Rossa, Vania. 2022. “Konsumsi Kopi Orang Indonesia Terbesar Kelima Di Dunia, 

Bisnis Coffee Shop Layak Dipertimbangkan Di Tahun 2023.” 

https://www.suara.com/bisnis/2022/11/14/102448/konsumsi-kopi-orang-

indonesia-terbesar-kelima-di-dunia-bisnis-coffee-shop-layak-

dipertimbangkan-di-tahun-2023. 

de Sá, Fabiano Bento, Ricardo Viana Carvalho de Paiva, Gustavo Quiroga Souki, 

and Luiz Rodrigo Cunha Moura. 2017. “Attributes Considered by Coffee 

Consumers during Their Buying Decision Process: A Study Using Factorial 

Analysis.” Organizações Rurais & Agroindustriais 19(2): 84–95. 

Saputra, Farhan, and M Ridho Mahaputra. 2022. “Relationship of Purchase 

Interest , Price and Purchase Decisions to IMEI Policy ( Literature Review 

Study ).” Journal of Low Politic and Humanities 2(2): 71–80. 



 

58 
 

Septiani, Stevia, and Retno Indraswari. 2018. “Faktor-Faktor Yang Memengaruhi 

Perilaku Konsumen Produk Kosmetik Halal Di Kota Bogor Factors 

Affecting Consumer Behaviour on Halal Cosmetic Product in Bogor.” Jurnal 

Manajemen dan Organisasi (JMO) 9(1): 59–73. 

Sholihin, Muhammad, Sudarwat, and Sarsono. 2018. “Purchasing Decisions 

Reviewed From Product Variants, Store Atsmosphere And Lifestyle (Case 

Study at Excelso Caffe, The Park Mall Solo Baru).” Angewandte Chemie 

International Edition 2021(2): 10–27. 

Silalahi, Esther Lina, Meysin Butarbutar, Zetty Sihombing, and Nurmaidah 

Ginting. 2021. “The Impact Of Price, Services, Quality Of Services And 

Products Toward Purchasing Decision Of Customers In Pt. Nusira Medan.” 

Paper Knowledge . Toward a Media History of Documents 3(2): 6. 

Solihin, Dede. 2021. “The Influence Of Brand Image And Atmosphere Store On 

Purchase Decision For Samsung Brand Smartphone With Buying 

Intervention As Intervening Variables (Study on Samsung Experience Store 

Karawaci Customers).” International Journal of Social Science and Business 

5(2): 262–70. 

Suhaily, Lily, and Syarief Darmoyo. 2017. “Effect of Product Quality, Perceived 

Price and Brand Image on Purchase Decision Mediated by Customer Trust 

(Study on Japanese Brand Electronic Product).” Jurnal Manajemen 21(2): 

179–94. 

Syafi’i, Ahmad, Sjamsier Husen, and Khusnul Khotimah. 2014. “Pengaruh 

Kualitas Produk Dan Promosi Terhadap Keputusan Pembelian Handphone 

Di Graha Ponsel Vanflosel.” Jurnal Future (11): 23–40. 

Tanjung, Agustini, and Rahmat Hidayat. 2021. “Influence Of Word Of Mouth 

Location And Room ( Case Study on Visitors of Maxx Box Coffee Lippo 

Cikarang ).” 06(01): 1–12. 

Teuku Roli Ilhamsyah Putra, Cut Aprilia, Ade Aulia. “The Role of Store 

Atmosphere on Purchase Decision: Case of Cafesin Banda Aceh.” : 109–16. 

Thabit, Thabit H, and Manaf B Raewf. 2018. “The Evaluation of Marketing Mix 

Elements: A Case Study.” International Journal of Social Sciences & 

Educational Studies 4(4). 

Trisno, Purwanto Fajar, Ahmadijaya Ghiffari, and Owen Michael. 2023. “Buying 

Interest Is Also Influenced by Price.” (1): 14–23. 

Utami, Sri. 2019. “Pengaruh Motivasi Dan Pelatihan Program Kelompok Usaha 

Bersama Pada Pelaku Usaha Kecil Menengah Dalam Menangani Tingkat 

Kemiskikan Di Kecamatan Kanigaran Kota Probolinggo.” Skripsi 8(9): 1–58. 

http://repository.upm.ac.id/547/6/Bab Iii Sri Utami.pdf. 

Wibowo, Ardy et al. 2021. “Customer Behavior as an Outcome of Social Media 

Marketing: The Role of Social Media Marketing Activity and Customer 

Experience.” Sustainability (Switzerland) 13(1): 1–18. 



 

59 
 

Wijaya Dwi Wahyu, Fauzi Achmad, Arifin Zainul. 2017. “RJOAS, 4(64), April 

2017.” 4(April): 232–39. 

Wijaya, Fransiska Sari, and Retno Hidayati. 2020. “Analisis Pengaruh Citra 

Merek, Kewajaran Harga, Dan Lingkungan Fisik Terhadap Kepuasan 

Konsumen Pada Tower Cafe Tembalang.” Diponegoro Journal of 

Management 9: 1–14. 

Wijayanti, Kiki Dwi. 2020. “The Effect of Product Quality and Promotion on 

Consumer Purchasing Decisions.” Almana : Jurnal Manajemen dan Bisnis 

4(2): 222–29. 

Yosef Tonce, Yoseph Darius Purnama Rangga. 2022. “Tinjauan Melalui Persepsi 

Harga & Kualitas Produk ( Konsep Dan Studi.” 

 

 

  


