
Enhancing_SME_Success_PAPE
R.docx
by Student 05

Submission date: 01-Sept-2022 07:42PM (UTC+0800) 
Submission ID: 2311279093
File name: Enhancing_SME_Success_PAPER.docx (49.06K) 
Word count: 3269
Character count: 20803



1

1

2

4

7



1

2

7

7

8



1

1

2

6

7



1

2





3

4



1

2

3

3

5

5

5



2

3

4

4

8

8



1

3

3

6

6







12%
SIMILARITY INDEX

12%
INTERNET SOURCES

10%
PUBLICATIONS

3%
STUDENT PAPERS

1 3%

2 2%

3 2%

4 1%

5 1%

6 1%

7 1%

Enhancing_SME_Success_PAPER.docx
ORIGINALITY REPORT

PRIMARY SOURCES

www.jital.org
Internet Source

eprints.utas.edu.au
Internet Source

doi.org
Internet Source

etd.uum.edu.my
Internet Source

repository.mua.ac.ke
Internet Source

Yunxiang Chen. "Better to give? A systematic
review of prosocial spending and happiness",
Scandinavian Journal of Psychology, 2023
Publication

Wantao Yu, Ramakrishnan Ramanathan,
Prithwiraj Nath. "The impacts of marketing
and operations capabilities on financial
performance in the UK retail sector: A
resource-based perspective", Industrial
Marketing Management, 2014



8 1%

Exclude quotes On

Exclude bibliography On

Exclude matches < 20 words

Publication

academicjournals.org
Internet Source



   ATESTASI:  

Jurnal Ilmiah Akuntansi 
  
 

 

 Letter of Acceptance 
 

NAME AND AFFILIATION:  
Title : Enhancing SME Success: Exploring the Nexus of Marketing Capability, 

Product Innovation, and Financial Performance 

Name : Dede Suleman 

Affiliation * : Department of Management & Jaya Launch Pad, Universitas Pembangunan 

Jaya, Indonesia 

Address :  - 

 

Corresponding Email: dede.suleman@upj.ac.id  

 

The peer reviewer is responsible for critiquing by reading and evaluating manuscripts in the 

field of expertise, then giving constructive advice and honest feedback to the author of the 

article submitted. Peer reviewers, discuss the strengths and weaknesses of the article, how to 
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the manuscript. 

 

Score: Excellent (5), Moderate (4), Poor (2) 

 

Item Score Review Comment 

Introduction 

• Title: is it clearly illustrating the 

article? 

• Abstract: does it reflect the 

contents of the article? 

• Introduction: does it describe 

the accuracy of matters 

submitted by the author and 

clearly state the problem being 

considered? 

4 

The introduction sets a strong foundation for the 

article by delineating the relevance of marketing 

capability and product innovation in today's business 

environment, emphasizing their significance for firms' 

financial performance.  

 

Title: The title effectively encapsulates the core theme 

of the article, which revolves around the interplay 

between marketing capability, product innovation, and 

financial performance within SMEs. It clearly 

communicates what readers can expect from the study. 

 

Abstract: The abstract succinctly summarizes the key 

components of the article, including the focus on 

marketing capability, product innovation, and 

financial performance within the SME context. It 

effectively reflects the contents of the article by 

highlighting the research objectives and methodology. 

 

Introduction: The introduction admirably sets the 

stage by presenting the significance of marketing 

capability and product innovation in enhancing 

mailto:dede.suleman@upj.ac.id


financial performance, supported by relevant literature 

from scholars such as Narver and Slater (1990) and 

Teece, Pisano, and Shuen (1997). It clearly outlines 

the problem being considered—the gap in 

understanding the mediating role of product 

innovation between marketing capability and financial 

outcomes. However, to further enhance clarity, it 

could explicitly state the specific research questions or 

hypotheses guiding the study. 

 

Overall, the introduction effectively establishes the 

context, importance, and research gap, thereby laying 

a solid groundwork for the subsequent sections of the 

article. 

Literature Review / Literature 

Background 

• does the author accurately 

describe how the literature 

building is comprehensive? 

• does the literature background 

build with relevant studies and 

rational or logical development 

statement to build hypothesis 

development? 

• does the literature background 

use update references? 

• does the literature background 

does not use too many sections 

per section or definitions like 

books chapter? 

• does the literature background 

use the relevant or newest 

approach theoretical 

background? 

4 

Accurate Description of Comprehensive Literature 

Building: The author adeptly establishes a 

comprehensive literature background by drawing from 

seminal works by Narver and Slater (1990), Hult and 

Ketchen Jr (2001), and Atuahene-Gima (2005). These 

references provide a robust foundation for 

understanding the significance of marketing capability 

in driving financial performance and its relationship 

with product innovation. 

 

Relevant Studies and Rational Development: The 

literature background logically progresses from 

defining marketing capability to discussing its 

dimensions, such as market orientation and customer 

orientation, which are supported by relevant studies. 

The author then seamlessly transitions to the role of 

marketing capability in driving product innovation, 

building a logical pathway towards formulating 

hypotheses. Each statement is supported by rational 

development and relevant studies, contributing to 

hypothesis development. 

 

Use of Updated References: The literature background 

incorporates references from both seminal and 

relatively recent studies, such as Atuahene-Gima 

(2005), ensuring that the discussion remains relevant 

and up-to-date. However, it could benefit from 

additional recent studies to further strengthen the 

argument. 

 

Avoidance of Too Many Sections or Definitions: The 

literature background maintains a concise and focused 

structure without excessive segmentation or 

unnecessary definitions resembling book chapters. 

Each section flows smoothly into the next, 

maintaining coherence and clarity. 



 

Use of Relevant or Newest Theoretical Background: 

The author employs relevant theoretical backgrounds 

by incorporating concepts such as market orientation 

and customer orientation, which are foundational in 

marketing literature. However, integrating newer 

theoretical frameworks or perspectives could enrich 

the discussion and provide additional insights into the 

relationship between marketing capability, product 

innovation, and financial performance. 

 

Overall, the literature background effectively 

establishes the theoretical foundation for the study, 

providing a clear rationale for the hypotheses 

formulated. With minor enhancements such as further 

diversification of recent references and incorporation 

of newer theoretical perspectives, the introduction 

would be even stronger. 

Research Method 

• does the author accurately 

describe how the data is 

collected? 

• is the theoretical basis or 

reference used appropriately for 

this study? 

• is the exposure design suitable 

for the answer to the question? 

• is there decent enough 

information for you to imitate 

the research? 

• does the article identify the 

following procedures? 

• are there any new methods? If 

there is a new method, does the 

author explain it in detail? 

• is there any appropriate 

sampling? 

• have the tools and materials 

used been adequately 

explained? and 

• does the article exposure 

describe what type of data is 

recorded; right in describing the 

measurement? 

3 

Accurate Description of Data Collection: The author 

provides a clear overview of the data collection 

process, stating that data were collected from 50 

SMEs in Mataram City, West Nusa Tenggara. The 

rationale for increasing the sample size to enhance 

statistical power and generalizability is appropriately 

cited (Hair et al., 2019). Moreover, efforts to ensure 

diversity in industry sectors and geographical regions 

contribute to the comprehensiveness of the sample. 

 

Appropriateness of Theoretical Basis: The theoretical 

basis for participant selection and measurement scales 

is sound, drawing from established literature (Bryman 

& Bell, 2015; Yam et al., 2004; Hung et al., 2011; 

Ellinger et al., 2002). These references provide a solid 

foundation for the research method and align with the 

study's objectives. 

 

Suitability of Exposure Design: The stratified 

sampling approach used to select participants ensures 

representation across various demographic groups, 

enhancing the study's robustness (Bryman & Bell, 

2015). This design allows for a comprehensive 

understanding of the relationships under investigation. 

 

Sufficient Information for Replication: The article 

provides adequate information for replication, 

including details on participant selection, 

measurement scales, and survey design. However, 

additional information on the specific industries 

represented within the sample could enhance the 

replicability of the study. 



 

Identification of Procedures: The procedures for 

participant selection, adaptation of measurement 

scales, and survey design are clearly identified, 

facilitating transparency and understanding. 

 

Explanation of New Methods: While the article does 

not introduce any new methods, it effectively explains 

the modifications made to measurement scales and 

survey design to suit the study context. 

 

Appropriate Sampling: The use of stratified sampling 

ensures the representation of diverse demographic 

groups within the SME population, aligning with best 

practices in sampling methodology. 

 

Adequate Explanation of Tools and Materials: The 

measurement scales and survey design are adequately 

explained, including details on their adaptation and 

validation processes (Hair et al., 2019; Dillman et al., 

2014). 

 

Description of Recorded Data: The article 

appropriately describes the type of data recorded, 

including participants' perceptions and attitudes 

captured through the survey instrument, as well as 

open-ended questions to elicit detailed explanations 

and insights. 

 

Overall, the research method is well-described, 

incorporating established techniques and ensuring 

rigor in participant selection, measurement, and data 

collection procedures. 

Results Discussion and Conclusion: 

• are the claims in this section is 

supported by fair results and 

quite reasonable? 

• does the author compare the 

research results with other 

previous ones? 

• do the results of research 

written in the article contradict 

the previous theories? 

• does the conclusion explain how 

better scientific research to be 

followed up? 

4 

Support by Results 

The manuscript presents detailed results from 

confirmatory factor analysis, indicating high outer 

loading values for certain items, which suggest strong 

relationships with their respective constructs such as 

Financial Performance and Marketing. These claims 

appear to be well-supported by the data presented in 

Tables 1 and 2, which show the outer loadings before 

and after item elimination. The use of reliability and 

validity metrics (Cronbach's alpha, Composite 

Reliability, McDonald's Omega, and Average 

Variance Extracted) further supports the claims made 

about the strength and consistency of these constructs. 

 

Comparison with Previous Research 

The manuscript does not explicitly compare its results 

with previous studies in the provided text. For a 



thorough academic review, it is essential to 

contextualize new findings within the broader field. 

This involves discussing how these results align with, 

contradict, or extend the findings of previous research. 

If such comparisons are missing, this is a notable 

limitation that should be addressed. 

 

Contradictions to Previous Theories 

The provided text does not mention whether the 

findings contradict existing theories directly. 

However, the manuscript's results, such as the non-

significant relationship between Product Innovation 

and Financial Performance, might challenge existing 

assumptions or theories if such a relationship is 

generally expected in the literature. It would be 

beneficial for the manuscript to discuss any such 

contradictions or unexpected findings in the context of 

existing theoretical frameworks. 

 

Explanation of Further Research 

The conclusion of the manuscript underscores the 

significance of marketing capabilities in enhancing 

both product innovation and financial performance. 

However, it only briefly mentions the need for further 

research into the nuanced impacts of product 

innovation on financial performance, which could be 

expanded upon. The conclusion should ideally 

propose specific areas for future research, potentially 

suggesting methodologies or aspects of the marketing-

innovation-performance nexus that require deeper 

investigation. 

 

Recommendations 

Contextualize Findings: Enhance the manuscript by 

comparing the results with existing literature to 

highlight similarities, differences, and contributions to 

the field. 

 

Theoretical Implications: Discuss any contradictions 

or affirmations of existing theories more explicitly, 

explaining how these findings contribute to or 

challenge current understanding. 

Detailed Recommendations for Future  

 

Research: Provide more detailed suggestions for 

future research, including potential study designs or 

specific constructs that could be explored to address 

the gaps identified in this study. 

 



Clarify the Conclusion: Strengthen the conclusion by 

detailing how the study's findings pave the way for 

future research, explicitly stating the next steps and 

the potential theoretical and practical implications of 

the study. 

Overall, while the manuscript provides valuable data 

supported by robust statistical analysis, enhancing the 

integration of this data within the broader academic 

dialogue could significantly increase its impact and 

relevance. 

Writing Styles and Readability 

• All exposure should be in 

English and written in good and 

coherent grammar. 

• Easy to understand. 

• Interesting to read. 

• does table or figure is it suitable 

for the referred explanation by 

showing data that is easy to 

interpret and understandable for 

the readers? 

5 

Writing Style and Readability 

Language and Grammar: The manuscript is well-

written in English with coherent grammar and 

academic language that reflects the standard of 

international journals. There is good use of 

terminology relevant to the fields of marketing, 

innovation, and SME performance. 

 

Understandability: The abstract and introduction are 

structured in a way that gradually introduces the 

reader to the topic. Technical terms and concepts are 

well-explained, which aids in understanding the 

complex relationships being studied. However, for a 

broader audience, including more practical examples 

or simplifying some of the technical descriptions 

could enhance understandability. 

 

Engagement: The text maintains an academic tone that 

is typical for a research study, which might not be 

"interesting" in a traditional sense but is appropriate 

for its purpose. To make it more engaging, the author 

could include more direct implications of the research 

for SME practice or highlight unique insights that 

differentiate this study from others in the field. 

Suitability of Tables and Figures 

Based on your description and the typical structure of 

academic manuscripts, it's assumed that the 

manuscript includes tables and figures such as "Table 

1. Outer Loadings" and "Figure 1. Path Analysis." 

These are crucial for illustrating the statistical analysis 

and supporting the research findings.  

 

Clarity and Interpretation: Tables and figures in 

academic manuscripts should present data succinctly 

and be interpretable on their own. Each table and 

figure should have a clear title, and footnotes if 

necessary, to explain any abbreviations or specific 

measures used. The manuscript should ensure that any 

references to these tables and figures in the text 



clearly highlight what the reader should note, such as 

significant relationships or unusual data points. 

 

Alignment with Text: It is important that the tables 

and figures directly support the text. For instance, 

when discussing the relationships between marketing 

capabilities and financial performance, the 

corresponding table or figure should clearly show 

these relationships, perhaps through correlation 

coefficients or models of path analysis. The text 

should guide the reader to interpret these correctly. 

 

Accessibility: While the data in the tables and figures 

should be technical and detailed, they also need to be 

formatted in such a way that they are accessible to 

readers who may not have advanced statistical 

training. This includes avoiding overly complex 

statistical jargon without explanation and using visual 

aids like graphs or color coding to highlight key 

findings. 

 

Simplify and Clarify: While the academic rigor is 

suitable for a journal, ensuring that the manuscript is 

accessible to all readers within the field, including 

those who may not specialize in quantitative analysis, 

would broaden its impact. Simplifying some of the 

statistical language or providing a brief "guide" to 

reading the statistical tables could help. 

 

Engage More Directly: To enhance engagement, 

consider including a discussion section that directly 

addresses how these findings can be applied in 

practice. This section could include case examples or 

hypothetical scenarios that illustrate the impact of 

enhanced marketing capabilities or product innovation 

in SMEs. 

Ensure Consistency and Accessibility in Visuals: 

Review all visual elements to ensure they are not only 

accurate but also easy to understand. Adding 

explanatory notes or simpler visual representations 

can help make complex data more digestible. 

Overall, the manuscript appears to be well-crafted for 

an academic audience with a focus on SME 

performance. Enhancing its accessibility and 

engagement could make it valuable not just to 

researchers but also to practitioners in the field. 

 

 

 


