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This study aims to analyze the influence of product quality, service quality, and
price on purchase decisions at Roji Ramen Bintaro, South Tangerang. The research
method employed is quantitative, with the research subject being Roji Ramen in
Bintaro, South Tangerang. In this study, the exact population size is unknown, and
a purposive sampling method was used to select 132 samples. Data was collected
through questionnaires and analyzed using SPSS software version 25. The results
of the study indicate that product quality does not have a significant effect on
purchase decisions, while service quality has a positive and significant effect-on
purchase decisions, and price has a positive and significant effect on purchase
decisions.
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