
 

72 

 

LAMPIRAN 

Lampiran 1. 1 Kuesioner Penelitian 

Data Penelitian 

Isilah jawaban yang sesuai dengan identitas anda 

1. Nama responden.... 

2. Jenis kelamin 

a. Perempuan 

b. Laki-laki 

3. Usia 

a. 15 – 20 Tahun 

b. 21 – 25 Tahun 

c. 26 – 30 Tahun 

d. 31 – 35 Tahun 

e. > 35 Tahun 

4. Pekerjaan 

a. Pelajar / Mahasiswa 

b. Pegawai Swasta 

c. Pegawai Negeri 

d. Lain-lain (sebutkan)... 

5. Pendapatan 

a. < Rp.1.000.000 

b. Rp.1.000.001 – Rp.5.000.000 

c. Rp.5.000.000 – Rp.10.000.000 

d. > Rp.10.000.000 

6. Apakah anda pernah membeli produk somethinc? 

7. Apakah anda bertempat tinggal di Tangerang Selatan? 
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Instruksi Pengisian Kuesioner 

Jawablah pernyataan-pernyataan berikut dengan memberikan tanda checklist pada 

kolom pilihan jawaban yang telah tersedia. 

 

Keterangan jawaban sebagai berikut 

STS = Sangat Tidak Setuju  

TS = Tidak Setuju  

S = Setuju  

SS = Sangat Setuju 

 

Pengisian Kuesioner 

Brand Ambassador (X1) 

Penyataan STS TS S SS 

Bertindak sebagai Figur yang dipakai dalam iklan yang diwakilkan 

1. Figur yang dipakai dalam 

iklan Somethinc membuat 

saya tertarik dalam 

membeli produk 

somethinc 

    

2. Saya merasa tertarik 

dengan figur yang dipakai 

oleh somethic 

    

Bertindak sebagai juru bicara perusahaan 

3. Brand Ambassador 

Somethinc bertindak 

sebagai juru bicara produk 

Somethinc 
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4. Saya merasa Brand 

Ambassador dapat 

dipercaya sebagai juru 

bicara Somethinc 

    

Memberikan kesaksian dan testimonial 

5. Saya yakin akan 

kesaksian dari brand 

ambassador akan produk 

somethinc 

    

6. Saya merasa yakin akan 

testimonial yang 

diberikan oleh figur dari 

somethinc 

    

Memberikan dorongan dan penguatan 

7. Figur yang dipakai 

Somethinc memberikan 

dorongan saya untuk 

membeli produk 

somethinc 

    

8. Figur yang dipakai 

somethinc memiliki 

pengetahuan yang kuat 

akan produk somethinc 
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Electronic Word of Mouth (X2) 

Penyataan            STS             TS              S            SS 

Intensitas 

1. Saya memastikan informasi dari 

konsumen lain sebelum membeli 

produk somethinc 

    

2. Saya semakin yakin akan produk 

somethinc setalah melihat pendapat 

    

Pendapat 

3. Dengan membaca pendapat dari 

konsumen lain tentang produk 

somethinc dapat membantu saya 

untuk membeli produk yang tepat 

    

4. Saya menemukan banyak 

rekomendasi dari konsumen lain 

mengenai produk somethinc 

    

Isi 

5. Sebelum berbelanja, saya melihat 

isi rating dan review positif 

konsumen lain yang sudah pernah 

membeli produk somethinc 

    

6. Saya memperoleh informasi 

mengenai produk somethinc 
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Keputusan Pembelian (Y) 

Pernyataan STS TS S SS 

Tujuan dalam membeli sebuah produk 

1. Saya membeli produk 

somethinc karena sesuai 

dengan keinginan dan 

kebutuhan saya 

    

2. Saya memilih produk 

somethinc karena 

pilihan produk yang 

ditawarkan banyak dan 

lengkap 

    

Proses informasi untuk sampai ke pemilihan merek 

3. Saya merasa penting 

dalam memproses 

informasi untuk 

pemilihan merek 

somethinc  

    

4. Saya memutuskan 

membeli produk 

somethinc setelah 

membandingkannya 

dengan kompetitor 

lainnya 

    

Kemantapan pada sebuah produk 

5. Saya membeli produk 

somethinc karena 

mudah ditemukan, baik 

di offline store maupun 

online store 
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6. Saya sudah mentap 

dengan produk 

somethinc 

    

Melakukan Pembelian ulang 

7. Saya melakukan 

pembelian ulang ketika 

produk somethinc yang 

digunakan sudah habis 

    

8. Saya melakukan 

pembelian kapanpun 

yang saya inginkan 

    

Kebutuhan akan produk 

9. Saya dapat membeli 

produk somethinc 

sesuai dengan 

kebutuhan 

    

10. Saya merasa kebutuhan 

akan produk somethinc 

terpenuhi 

    

 

  



 

78 

 

Lampiran 1. 2 Data Kuesioner Variabel Brand Ambassador 

BA1 BA2 BA3 BA4 BA5 BA6 BA7 BA8 TOTAL 

3 4 4 3 3 3 4 4 28 

4 4 4 4 4 3 4 4 31 

4 3 4 4 4 3 4 4 30 

3 3 3 4 3 3 3 3 25 

3 3 4 3 4 4 3 3 27 

3 2 3 3 3 3 3 3 23 

3 3 4 4 3 3 3 3 26 

4 3 3 3 3 3 4 3 26 

4 4 3 4 4 4 4 4 31 

3 3 3 3 4 4 4 3 27 

4 4 3 3 3 3 4 4 28 

4 4 2 3 3 1 2 2 21 

3 3 3 3 2 2 3 2 21 

3 3 3 3 3 3 3 3 24 

3 3 3 3 3 3 3 3 24 

3 3 3 3 3 3 3 3 24 

3 3 3 3 3 3 3 3 24 

4 3 4 4 3 4 3 3 28 

3 3 3 3 3 3 3 3 24 

4 4 3 4 4 3 4 4 30 

3 3 3 3 3 4 4 4 27 

3 4 4 4 3 3 3 3 27 

3 4 4 3 4 4 4 4 30 

4 4 4 4 4 4 4 4 32 

3 3 3 3 3 3 3 3 24 
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3 3 3 4 3 4 3 3 26 

2 2 4 4 3 3 2 4 24 

3 4 4 3 3 3 3 3 26 

3 3 3 4 3 4 3 3 26 

3 2 4 4 4 4 4 4 29 

3 4 3 4 4 4 3 4 29 

2 2 3 2 2 2 3 2 18 

4 4 4 4 4 4 4 4 32 

4 4 4 4 4 4 4 4 32 

4 4 4 4 3 3 3 3 28 

3 3 3 3 3 3 3 3 24 

3 3 3 3 4 3 3 2 24 

3 4 4 3 4 3 4 3 28 

3 3 3 3 3 3 3 3 24 

4 4 4 3 3 2 3 2 25 

4 4 3 3 3 3 3 3 26 

3 4 3 4 3 3 4 4 28 

1 1 1 1 1 1 1 1 8 

3 3 3 3 3 3 3 3 24 

3 3 3 4 4 4 4 4 29 

3 3 4 3 3 3 3 3 25 

4 4 4 4 4 4 4 4 32 

3 3 3 3 3 3 3 3 24 

3 3 4 4 3 3 4 4 28 

3 3 4 3 3 3 3 3 25 

4 4 4 4 4 4 4 4 32 

3 3 4 4 3 3 3 3 26 
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2 3 3 3 3 3 3 3 23 

4 4 3 4 4 4 4 3 30 

3 3 3 2 2 3 3 3 22 

4 4 3 4 3 3 3 3 27 

3 3 3 3 3 3 3 3 24 

4 4 4 4 4 4 4 4 32 

4 4 4 4 4 4 4 4 32 

3 4 4 3 3 4 4 3 28 

3 3 4 4 4 4 4 4 30 

4 4 3 4 4 3 3 4 29 

4 4 4 4 4 4 4 4 32 

4 4 4 3 3 3 3 4 28 

3 3 4 3 4 4 4 2 27 

3 3 3 3 3 3 3 3 24 

3 3 3 3 3 3 3 3 24 

4 4 4 4 4 4 4 4 32 

3 3 4 3 3 3 3 3 25 

3 3 3 3 3 3 3 3 24 

3 3 3 3 3 3 4 4 26 

3 4 4 3 4 4 3 4 29 

3 3 4 4 3 3 3 3 26 

3 3 4 4 4 3 4 3 28 

3 3 4 3 3 3 4 3 26 

3 3 3 3 3 3 3 3 24 

3 3 3 3 3 3 3 3 24 

4 3 4 3 4 3 4 4 29 

2 2 3 3 3 2 2 2 19 
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4 4 4 4 4 4 4 4 32 

3 2 4 3 3 2 3 3 23 

4 4 4 4 4 3 3 4 30 

3 3 4 4 3 3 4 4 28 

4 4 3 4 4 2 3 3 27 

4 4 4 4 4 4 4 4 32 

4 3 4 4 4 4 4 4 31 

3 3 4 4 4 4 4 3 29 

4 4 4 4 3 3 3 4 29 

4 3 4 4 4 3 3 3 28 

3 3 3 3 3 4 3 3 25 

3 2 2 3 3 3 3 3 22 

4 4 4 4 4 4 4 4 32 

3 4 4 3 3 4 4 3 28 

4 4 4 3 3 3 4 3 28 

4 4 3 3 3 4 4 3 28 

4 4 4 4 4 4 4 4 32 

4 3 4 4 4 4 4 4 31 

4 3 4 4 4 4 4 3 30 

3 4 3 3 3 3 4 4 27 

3 2 3 3 3 3 3 4 24 

3 3 4 4 3 3 3 3 26 

4 4 3 3 3 4 4 3 28 

4 4 3 4 4 3 4 3 29 

2 2 3 3 2 4 3 3 22 

3 3 3 3 3 3 3 3 24 

4 4 2 2 4 4 4 3 27 
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3 4 3 3 2 2 3 4 24 

4 3 3 4 4 3 3 4 28 

3 3 3 3 3 3 3 3 24 

3 4 4 4 3 4 4 4 30 

3 2 4 4 3 3 4 4 27 

3 4 4 3 4 3 4 4 29 

3 4 3 4 4 4 4 4 30 

3 3 3 3 3 3 3 3 24 

4 4 3 3 3 3 4 3 27 

4 4 3 3 3 4 3 4 28 

2 2 2 3 3 3 3 3 21 

4 3 3 4 3 4 3 3 27 

3 3 3 3 3 3 3 3 24 

3 4 4 3 3 3 4 4 28 
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Lampiran 1. 3 Data Kuesioner Electronic Word of Mouth 

EWOM1 EWOM2 EWOM3 EWOM4 EWOM5 EWOM6 TOTAL 

4 4 3 4 4 4 23 

3 3 4 3 4 4 21 

3 4 4 3 4 4 22 

3 3 3 3 3 4 19 

4 4 3 3 3 3 20 

3 3 3 3 3 3 18 

3 4 4 3 3 4 21 

4 4 4 4 4 3 23 

4 4 4 4 4 4 24 

4 4 4 4 4 4 24 

4 4 4 4 4 4 24 

4 4 4 4 4 4 24 

4 4 3 2 3 3 19 

3 3 3 3 3 3 18 

3 4 4 4 4 4 23 

3 3 3 3 3 3 18 

3 3 3 3 3 3 18 

4 4 4 3 4 4 23 

3 4 4 4 4 4 23 

4 4 3 4 3 4 22 

4 4 3 4 4 4 23 

4 4 4 4 4 4 24 

4 4 4 4 4 4 24 

4 4 4 4 4 4 24 

4 3 4 4 4 4 23 
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4 3 3 3 4 3 20 

4 4 4 4 3 3 22 

4 4 4 4 4 4 24 

4 4 4 3 3 4 22 

4 4 4 4 4 4 24 

3 4 4 4 4 3 22 

4 4 4 4 4 4 24 

4 4 4 4 4 4 24 

4 4 4 4 4 4 24 

3 4 4 4 4 4 23 

3 3 3 3 3 3 18 

3 3 3 3 4 3 19 

3 4 3 4 3 4 21 

3 3 3 3 3 3 18 

4 4 4 4 4 4 24 

4 3 4 3 4 3 21 

3 4 4 4 3 4 22 

3 3 3 3 3 3 18 

4 4 3 4 4 4 23 

4 4 4 4 4 4 24 

3 3 3 4 3 3 19 

4 4 4 4 4 4 24 

3 3 3 3 3 3 18 

4 3 4 3 4 4 22 

4 4 4 3 4 4 23 

3 4 4 4 4 4 23 

4 4 4 4 4 4 24 
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3 3 3 3 3 3 18 

4 4 3 4 3 4 22 

3 3 4 3 3 4 20 

4 4 4 4 4 4 24 

3 3 3 3 3 3 18 

4 4 4 4 4 4 24 

4 4 4 4 4 4 24 

4 4 3 3 4 4 22 

4 4 4 4 4 4 24 

4 4 3 4 4 3 22 

4 4 4 4 4 4 24 

4 4 3 3 4 4 22 

4 4 4 3 4 3 22 

3 3 3 3 4 4 20 

3 3 3 3 3 3 18 

4 4 4 4 4 4 24 

4 4 4 3 4 4 23 

4 3 4 3 3 3 20 

4 4 4 4 4 4 24 

4 4 4 3 4 4 23 

4 4 4 3 3 3 21 

4 4 4 4 4 4 24 

4 4 3 3 4 4 22 

4 4 4 3 3 3 21 

3 3 3 3 3 3 18 

4 3 4 4 3 4 22 

4 3 4 4 4 4 23 
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4 4 4 4 4 4 24 

4 3 3 4 3 3 20 

4 4 4 4 4 4 24 

4 4 3 4 4 4 23 

4 4 3 3 4 4 22 

4 4 4 4 4 4 24 

4 4 3 4 4 4 23 

3 4 4 4 4 3 22 

3 3 4 4 4 4 22 

4 3 3 3 4 4 21 

4 4 4 3 4 4 23 

3 3 3 3 3 3 18 

3 4 4 3 3 4 21 

3 4 4 3 3 4 21 

4 3 4 4 4 4 23 

4 3 3 4 4 4 22 

4 4 3 3 4 4 22 

4 4 4 4 4 4 24 

4 4 4 4 3 4 23 

4 4 4 3 3 3 21 

4 4 4 3 4 3 22 

4 3 4 4 4 4 23 

3 3 4 3 4 4 21 

4 3 4 4 4 3 22 

4 4 4 4 4 4 24 

3 3 3 3 3 3 18 

4 4 4 4 4 4 24 
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4 4 4 4 4 3 23 

4 4 4 3 4 4 23 

3 3 3 3 3 3 18 

4 4 4 4 4 4 24 

4 3 4 3 3 4 21 

3 4 4 3 4 3 21 

4 3 4 4 3 3 21 

3 3 3 3 3 3 18 

3 3 4 3 4 3 20 

4 4 4 3 4 3 22 

4 4 4 4 4 4 24 

4 3 4 3 4 3 21 

3 3 3 3 3 3 18 

4 4 4 4 4 4 24 
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Lampiran 1. 4 Data Kuesioner Keputusan Pembelian 

KP1 KP2 KP3 KP4 KP5 KP6 KP7 KP8 KP9 KP10 TOTAL 

4 3 4 4 4 3 3 4 4 4 37 

4 3 4 4 4 4 4 4 4 4 39 

4 4 4 3 3 2 3 4 4 3 34 

3 3 3 2 3 2 2 3 3 3 27 

4 3 3 4 4 3 3 3 3 2 32 

3 3 3 3 3 3 3 3 3 3 30 

4 3 3 3 4 3 3 2 3 3 31 

4 3 4 4 4 4 4 4 4 4 39 

4 4 3 3 4 4 3 4 4 4 37 

3 4 4 3 4 4 4 3 3 3 35 

4 4 4 4 4 4 4 3 3 3 37 

4 4 4 4 4 3 3 3 3 3 35 

4 3 3 3 3 2 2 3 2 2 27 

3 3 3 3 3 3 3 3 3 3 30 

3 3 3 4 4 4 4 4 4 4 37 

3 3 3 3 3 3 3 3 3 3 30 

3 3 3 3 3 3 3 3 3 3 30 

4 4 3 4 4 4 4 4 4 4 39 

3 3 3 3 3 3 3 2 3 3 29 

4 4 3 3 3 4 3 4 4 3 35 

4 4 4 3 4 3 3 4 4 3 36 

4 4 4 4 4 4 4 4 4 4 40 

4 4 3 4 4 4 4 4 4 4 39 

4 4 4 4 4 4 4 4 4 4 40 

3 3 3 3 3 3 2 1 4 3 28 
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4 4 4 3 3 3 3 3 3 3 33 

4 4 3 3 4 4 4 3 4 3 36 

4 4 4 4 4 4 4 4 4 4 40 

3 3 4 3 4 4 2 3 3 3 32 

4 3 4 3 4 3 4 4 4 4 37 

4 3 4 4 3 4 4 4 4 4 38 

3 3 4 3 3 3 3 3 3 3 31 

4 4 4 4 4 4 4 3 4 4 39 

4 4 4 4 4 4 4 4 4 4 40 

4 3 4 4 4 3 4 3 4 3 36 

4 4 4 2 2 3 3 3 3 3 31 

3 3 3 3 3 3 3 3 3 3 30 

3 3 3 4 3 4 4 4 3 3 34 

3 3 3 3 3 3 3 3 3 3 30 

4 2 3 4 4 4 4 4 4 3 36 

4 4 4 3 4 3 3 3 3 3 34 

4 3 3 4 4 3 4 4 4 4 37 

3 2 2 3 3 3 3 3 3 3 28 

4 3 3 3 4 3 3 2 4 3 32 

4 4 4 4 4 4 4 3 3 4 38 

4 4 3 3 4 4 4 3 4 4 37 

4 4 4 4 4 4 4 4 4 4 40 

3 3 3 3 3 3 3 3 3 3 30 

3 3 4 3 4 4 3 4 4 3 35 

4 3 4 3 4 3 3 3 3 3 33 

4 4 4 4 4 4 4 4 4 4 40 

4 4 4 4 4 4 4 4 4 4 40 
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3 3 3 3 3 3 3 3 3 3 30 

4 4 4 4 4 4 4 4 4 4 40 

4 3 3 3 4 3 2 2 3 3 30 

3 3 3 3 3 4 3 3 3 3 31 

3 3 3 3 3 3 3 3 3 3 30 

4 4 4 4 4 4 4 4 4 4 40 

4 4 4 4 4 4 4 4 4 4 40 

3 4 4 3 3 4 4 3 4 4 36 

4 4 4 3 4 3 4 4 4 4 38 

4 4 4 3 3 4 3 4 4 3 36 

4 4 4 4 4 4 4 4 4 4 40 

4 4 3 4 4 3 4 2 4 4 36 

4 4 2 4 4 3 3 4 4 4 36 

3 2 4 4 3 2 2 3 3 3 29 

3 3 3 3 3 3 3 4 4 3 32 

4 4 4 4 4 4 4 4 4 4 40 

4 4 4 4 4 3 2 2 4 3 34 

4 3 3 3 3 3 3 3 3 3 31 

4 4 4 4 4 4 4 3 4 4 39 

4 3 4 4 4 4 3 4 4 4 38 

3 3 3 4 4 3 4 3 3 3 33 

4 4 4 3 4 3 3 4 4 3 36 

3 3 4 3 3 3 3 3 3 3 31 

3 4 3 3 3 3 3 3 3 3 31 

3 3 3 3 3 3 3 3 3 3 30 

3 4 4 4 3 4 4 4 4 4 38 

3 3 3 4 4 4 3 4 4 3 35 
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4 4 4 4 4 4 4 4 4 4 40 

3 4 3 3 2 3 4 3 3 3 31 

4 4 4 3 4 4 4 4 4 4 39 

4 3 3 4 4 2 3 4 3 2 32 

3 2 4 2 2 3 4 4 4 4 32 

3 4 4 4 4 4 4 4 4 4 39 

4 4 4 4 3 4 4 4 4 4 39 

4 4 3 4 4 3 4 2 2 4 34 

4 4 3 3 3 4 4 4 4 4 37 

4 4 4 3 4 4 3 3 3 3 35 

3 3 3 3 3 3 3 2 3 2 28 

3 3 3 3 3 3 2 2 3 3 28 

4 3 4 3 4 3 3 3 3 3 33 

3 4 4 4 4 4 3 4 4 4 38 

4 3 3 4 4 3 3 4 4 4 36 

3 4 4 3 4 4 3 2 4 3 34 

3 3 3 4 3 4 3 2 4 3 32 

4 4 3 4 4 4 4 4 3 4 38 

4 4 4 4 4 4 3 4 3 4 38 

3 3 4 3 4 3 3 4 4 3 34 

4 3 4 4 4 2 2 2 3 3 31 

3 2 3 3 3 3 3 4 3 3 30 

4 4 3 4 3 3 3 4 3 3 34 

4 4 3 4 3 4 3 4 3 4 36 

4 4 4 4 4 4 4 4 4 3 39 

3 3 3 3 3 4 4 4 4 4 35 

4 4 4 4 4 4 4 4 4 4 40 
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4 4 4 4 3 4 4 3 4 4 38 

3 4 4 3 4 4 3 3 3 4 35 

3 3 3 3 3 3 3 3 3 3 30 

4 4 4 4 4 4 4 4 4 4 40 

4 4 4 4 3 4 4 4 3 3 37 

4 3 3 4 4 4 3 4 3 4 36 

3 3 4 4 4 3 4 4 3 3 35 

4 4 4 4 4 4 4 4 4 4 40 

4 3 3 4 3 3 3 3 4 4 34 

4 3 3 3 3 4 3 4 4 3 34 

4 4 4 4 4 3 4 3 3 4 37 

4 3 4 3 3 4 4 4 4 4 37 

3 3 3 3 3 3 3 3 3 3 30 

3 3 2 3 3 3 2 3 4 4 30 
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Lampiran 1. 5 Hasil Olah Data Deskriptif Responden 

Jenis_Kelamin 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 1 107 89.2 89.2 89.2 

2 13 10.8 10.8 100.0 

Total 120 100.0 100.0  

 

Usia 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 1 12 10.0 10.0 10.0 

2 102 85.0 85.0 95.0 

3 1 .8 .8 95.8 

4 2 1.7 1.7 97.5 

5 3 2.5 2.5 100.0 

Total 120 100.0 100.0  

 

Status_Pekerjaan 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 1 97 80.8 80.8 80.8 

2 14 11.7 11.7 92.5 

3 2 1.7 1.7 94.2 

4 7 5.8 5.8 100.0 

Total 120 100.0 100.0  
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Pendapatan 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 1 50 41.7 41.7 41.7 

2 55 45.8 45.8 87.5 

3 11 9.2 9.2 96.7 

4 4 3.3 3.3 100.0 

Total 120 100.0 100.0  

 

Lampiran 1. 6 Hasil Olah Data Deskriptif Statistik 

Descriptive Statistics 

 N 

Minimu

m 

Maximu

m Mean 

Std. 

Deviation 

BA1 120 1 4 3.31 .605 

BA2 120 1 4 3.32 .673 

BA3 120 1 4 3.43 .603 

BA4 120 1 4 3.40 .586 

BA5 120 1 4 3.31 .591 

BA6 120 1 4 3.27 .645 

BA7 120 1 4 3.41 .587 

BA8 120 1 4 3.33 .624 

Valid N 

(listwise) 

120 
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Descriptive Statistics 

 N 

Minimu

m 

Maximu

m Mean 

Std. 

Deviation 

EWOM1 120 3 4 3.67 .470 

EWOM2 120 3 4 3.65 .479 

EWOM3 120 3 4 3.66 .476 

EWOM4 120 2 4 3.53 .518 

EWOM5 120 3 4 3.67 .473 

EWOM6 120 3 4 3.65 .479 

Valid N 

(listwise) 

120 
    

 

 

Descriptive Statistics 

 N 

Minimu

m 

Maximu

m Mean 

Std. 

Deviation 

KP1 120 3 4 3.63 .486 

KP2 120 2 4 3.46 .578 

KP3 120 2 4 3.51 .550 

KP4 120 2 4 3.47 .549 

KP5 120 2 4 3.56 .547 

KP6 120 2 4 3.45 .592 

KP7 120 2 4 3.37 .634 

KP8 120 1 4 3.39 .702 

KP9 120 2 4 3.53 .533 

KP10 120 2 4 3.43 .560 

Valid N 

(listwise) 

120 
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Lampiran 1. 7 Hasil Olah Data Uji Validitas 

Brand Ambassador 

Correlations 

 BA1 BA2 BA3 BA4 BA5 BA6 BA7 BA8 Total 

BA1 Pearson 

Correlatio

n 

1 .666*

* 

.305*

* 

.479*

* 

.554*

* 

.326*

* 

.471*

* 

.400*

* 

.725*

* 

Sig. (2-

tailed) 
 

.000 .001 .000 .000 .000 .000 .000 .000 

N 120 120 120 120 120 120 120 120 120 

BA2 Pearson 

Correlatio

n 

.666*

* 

1 .307*

* 

.315*

* 

.428*

* 

.307*

* 

.478*

* 

.413*

* 

.684*

* 

Sig. (2-

tailed) 

.000 
 

.001 .000 .000 .001 .000 .000 .000 

N 120 120 120 120 120 120 120 120 120 

BA3 Pearson 

Correlatio

n 

.305*

* 

.307*

* 

1 .514*

* 

.431*

* 

.354*

* 

.455*

* 

.434*

* 

.650*

* 

Sig. (2-

tailed) 

.001 .001 
 

.000 .000 .000 .000 .000 .000 

N 120 120 120 120 120 120 120 120 120 

BA4 Pearson 

Correlatio

n 

.479*

* 

.315*

* 

.514*

* 

1 .587*

* 

.427*

* 

.377*

* 

.538*

* 

.724*

* 

Sig. (2-

tailed) 

.000 .000 .000 
 

.000 .000 .000 .000 .000 

N 120 120 120 120 120 120 120 120 120 
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BA5 Pearson 

Correlatio

n 

.554*

* 

.428*

* 

.431*

* 

.587*

* 

1 .554*

* 

.579*

* 

.501*

* 

.794*

* 

Sig. (2-

tailed) 

.000 .000 .000 .000 
 

.000 .000 .000 .000 

N 120 120 120 120 120 120 120 120 120 

BA6 Pearson 

Correlatio

n 

.326*

* 

.307*

* 

.354*

* 

.427*

* 

.554*

* 

1 .598*

* 

.493*

* 

.702*

* 

Sig. (2-

tailed) 

.000 .001 .000 .000 .000 
 

.000 .000 .000 

N 120 120 120 120 120 120 120 120 120 

BA7 Pearson 

Correlatio

n 

.471*

* 

.478*

* 

.455*

* 

.377*

* 

.579*

* 

.598*

* 

1 .575*

* 

.779*

* 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 
 

.000 .000 

N 120 120 120 120 120 120 120 120 120 

BA8 Pearson 

Correlatio

n 

.400*

* 

.413*

* 

.434*

* 

.538*

* 

.501*

* 

.493*

* 

.575*

* 

1 .750*

* 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 
 

.000 

N 120 120 120 120 120 120 120 120 120 

Tota

l 

Pearson 

Correlatio

n 

.725*

* 

.684*

* 

.650*

* 

.724*

* 

.794*

* 

.702*

* 

.779*

* 

.750*

* 

1 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 
 

N 120 120 120 120 120 120 120 120 120 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Electronic Word of Mouth 

Correlations 

 

EWO

M1 

EWO

M2 

EWO

M3 

EWO

M4 

EWO

M5 

EWO

M6 

Tota

l 

EWO

M1 

Pearson 

Correlati

on 

1 .461** .325** .361** .453** .349** .689

** 

Sig. (2-

tailed) 
 

.000 .000 .000 .000 .000 .000 

N 120 120 120 120 120 120 120 

EWO

M2 

Pearson 

Correlati

on 

.461** 1 .392** .374** .408** .451** .724

** 

Sig. (2-

tailed) 

.000 
 

.000 .000 .000 .000 .000 

N 120 120 120 120 120 120 120 

EWO

M3 

Pearson 

Correlati

on 

.325** .392** 1 .359** .422** .355** .669

** 

Sig. (2-

tailed) 

.000 .000 
 

.000 .000 .000 .000 

N 120 120 120 120 120 120 120 

EWO

M4 

Pearson 

Correlati

on 

.361** .374** .359** 1 .411** .442** .704

** 

Sig. (2-

tailed) 

.000 .000 .000 
 

.000 .000 .000 

N 120 120 120 120 120 120 120 

EWO

M5 

Pearson 

Correlati

on 

.453** .408** .422** .411** 1 .482** .744

** 
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Sig. (2-

tailed) 

.000 .000 .000 .000 
 

.000 .000 

N 120 120 120 120 120 120 120 

EWO

M6 

Pearson 

Correlati

on 

.349** .451** .355** .442** .482** 1 .724

** 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 
 

.000 

N 120 120 120 120 120 120 120 

Total Pearson 

Correlati

on 

.689** .724** .669** .704** .744** .724** 1 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 
 

N 120 120 120 120 120 120 120 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Keputusan Pembelian 

Correlations 

 KP1 KP2 KP3 KP4 KP5 KP6 KP7 KP8 KP9 

KP1

0 

Tota

l 

KP

1 

Pearson 

Correlati

on 

1 .467

** 

.310

** 

.421

** 

.478

** 

.212

* 

.313

** 

.286

** 

.292

** 

.343

** 

.607

** 

Sig. (2-

tailed) 
 

.000 .001 .000 .000 .020 .000 .002 .001 .000 .000 

N 120 120 120 120 120 120 120 120 120 120 120 

KP

2 

Pearson 

Correlati

on 

.467

** 

1 .397

** 

.288

** 

.327

** 

.448

** 

.409

** 

.196

* 

.263

** 

.405

** 

.633

** 

Sig. (2-

tailed) 

.000 
 

.000 .001 .000 .000 .000 .032 .004 .000 .000 

N 120 120 120 120 120 120 120 120 120 120 120 

KP

3 

Pearson 

Correlati

on 

.310

** 

.397

** 

1 .223

* 

.334

** 

.298

** 

.328

** 

.264

** 

.271

** 

.275

** 

.557

** 

Sig. (2-

tailed) 

.001 .000 
 

.014 .000 .001 .000 .004 .003 .002 .000 

N 120 120 120 120 120 120 120 120 120 120 120 

KP

4 

Pearson 

Correlati

on 

.421

** 

.288

** 

.223

* 

1 .536

** 

.371

** 

.436

** 

.320

** 

.275

** 

.431

** 

.648

** 

Sig. (2-

tailed) 

.000 .001 .014 
 

.000 .000 .000 .000 .002 .000 .000 

N 120 120 120 120 120 120 120 120 120 120 120 

KP

5 

Pearson 

Correlati

on 

.478

** 

.327

** 

.334

** 

.536

** 

1 .308

** 

.277

** 

.192

* 

.296

** 

.316

** 

.602

** 
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Sig. (2-

tailed) 

.000 .000 .000 .000 
 

.001 .002 .036 .001 .000 .000 

N 120 120 120 120 120 120 120 120 120 120 120 

KP

6 

Pearson 

Correlati

on 

.212

* 

.448

** 

.298

** 

.371

** 

.308

** 

1 .586

** 

.422

** 

.484

** 

.559

** 

.723

** 

Sig. (2-

tailed) 

.020 .000 .001 .000 .001 
 

.000 .000 .000 .000 .000 

N 120 120 120 120 120 120 120 120 120 120 120 

KP

7 

Pearson 

Correlati

on 

.313

** 

.409

** 

.328

** 

.436

** 

.277

** 

.586

** 

1 .487

** 

.411

** 

.575

** 

.748

** 

Sig. (2-

tailed) 

.000 .000 .000 .000 .002 .000 
 

.000 .000 .000 .000 

N 120 120 120 120 120 120 120 120 120 120 120 

KP

8 

Pearson 

Correlati

on 

.286

** 

.196

* 

.264

** 

.320

** 

.192

* 

.422

** 

.487

** 

1 .447

** 

.450

** 

.643

** 

Sig. (2-

tailed) 

.002 .032 .004 .000 .036 .000 .000 
 

.000 .000 .000 

N 120 120 120 120 120 120 120 120 120 120 120 

KP

9 

Pearson 

Correlati

on 

.292

** 

.263

** 

.271

** 

.275

** 

.296

** 

.484

** 

.411

** 

.447

** 

1 .557

** 

.652

** 

Sig. (2-

tailed) 

.001 .004 .003 .002 .001 .000 .000 .000 
 

.000 .000 

N 120 120 120 120 120 120 120 120 120 120 120 

KP

10 

Pearson 

Correlati

on 

.343

** 

.405

** 

.275

** 

.431

** 

.316

** 

.559

** 

.575

** 

.450

** 

.557

** 

1 .750

** 
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Sig. (2-

tailed) 

.000 .000 .002 .000 .000 .000 .000 .000 .000 
 

.000 

N 120 120 120 120 120 120 120 120 120 120 120 

Tot

al 

Pearson 

Correlati

on 

.607

** 

.633

** 

.557

** 

.648

** 

.602

** 

.723

** 

.748

** 

.643

** 

.652

** 

.750

** 

1 

Sig. (2-

tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 .000 
 

N 120 120 120 120 120 120 120 120 120 120 120 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

  



 

104 

 

Lampiran 1. 8 Hasil Olah Data Uji Reliabilitas 

Brand Ambassador 

 

Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's 

Alpha Based 

on 

Standardized 

Items N of Items 

.870 .872 8 

 

Electronic Word of Mouth 

Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's 

Alpha Based 

on 

Standardized 

Items N of Items 

.801 .802 6 

 

Keputusan Pembelian 

Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's 

Alpha Based 

on 

Standardized 

Items N of Items 

.852 .854 10 
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Lampiran 1. 9 Hasil Olah Data Uji Normalitas 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardiz

ed Residual 

N 120 

Normal Parametersa,b Mean .0000000 

Std. Deviation 2.62742624 

Most Extreme 

Differences 

Absolute .086 

Positive .066 

Negative -.086 

Test Statistic .086 

Asymp. Sig. (2-tailed) .030c 

Monte Carlo Sig. (2-

tailed) 

Sig. .320d 

99% Confidence 

Interval 

Lower 

Bound 

.308 

Upper 

Bound 

.332 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

d. Based on 10000 sampled tables with starting seed 2000000. 
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Lampiran 1. 10 Hasil Olah Data Uji Multikolinearitas 

 Coefficientsa 

Model 

Unstanda

rdized 

Coefficie

nts 

Standar

dized 

Coeffici

ents 

t 

Si

g. 

95.0% 

Confiden

ce 

Interval 

for B Correlations 

Collinearit

y Statistics 

B 

Std. 

Err

or Beta 

Lo

wer 

Bo

und 

Up

per 

Bo

und 

Ze

ro-

or

der 

Par

tial 

P

ar

t 

Toler

ance 

VI

F 

1 (Constant) 5.9

83 

2.6

78  

2.2

35 

.0

2

7 

.68

1 

11.

286      

Brand_Amb

assador 

.42

0 

.07

8 

.396 5.3

92 

.0

0

0 

.26

5 

.57

4 

.60

7 

.44

6 

.3

4

7 

.768 1.3

02 

EWOM .80

6 

.13

5 

.438 5.9

66 

.0

0

0 

.53

8 

1.0

73 

.62

9 

.48

3 

.3

8

4 

.768 1.3

02 

a. Dependent Variable: Keputusan_Pembelian 
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Lampiran 1. 11 Hasil Olah Data Uji Heteroskedastisitas 

Correlations 

 

Brand_Ambassa

dor 

EWO

M 

Unstandardiz

ed Residual 

Spearma

n's rho 

Brand_Ambassa

dor 

Correlati

on 

Coefficie

nt 

1.000 .473** .149 

Sig. (2-

tailed) 

. .000 .104 

N 120 120 120 

EWOM Correlati

on 

Coefficie

nt 

.473** 1.000 .176 

Sig. (2-

tailed) 

.000 . .054 

N 120 120 120 

Unstandardized 

Residual 

Correlati

on 

Coefficie

nt 

.149 .176 1.000 

Sig. (2-

tailed) 

.104 .054 . 

N 120 120 120 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Lampiran 1. 12 Hasil Olah Data Analisis Regresi Linear Berganda 

 

Coefficientsa 

Model 

Unstanda

rdized 

Coefficie

nts 

Standar

dized 

Coeffici

ents 

t 

Si

g. 

95.0% 

Confiden

ce 

Interval 

for B Correlations 

Collinearit

y Statistics 

B 

Std. 

Err

or Beta 

Lo

wer 

Bo

und 

Up

per 

Bo

und 

Ze

ro-

or

der 

Par

tial 

P

ar

t 

Toler

ance 

VI

F 

1 (Constant) 5.9

83 

2.6

78  

2.2

35 

.0

2

7 

.68

1 

11.

286      

Brand_Amb

assador 

.42

0 

.07

8 

.396 5.3

92 

.0

0

0 

.26

5 

.57

4 

.60

7 

.44

6 

.3

4

7 

.768 1.3

02 

EWOM .80

6 

.13

5 

.438 5.9

66 

.0

0

0 

.53

8 

1.0

73 

.62

9 

.48

3 

.3

8

4 

.768 1.3

02 

a. Dependent Variable: Keputusan_Pembelian 
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Lampiran 1. 13 Hasil Olah Data Uji Koefisien Determinan 

Model Summaryb 

Model R 

R 

Square 

Adjusted 

R 

Square 

Std. 

Error of 

the 

Estimate 

Change Statistics 

R 

Square 

Change 

F 

Change df1 df2 

Sig. F 

Change 

1 .718a .516 .507 2.650 .516 62.259 2 117 .000 

a. Predictors: (Constant), EWOM, Brand_Ambassador 

b. Dependent Variable: Keputusan_Pembelian 

 

Lampiran 1. 14 Hasil Olah Data Uji F (Anova) 

ANOVAa 

Model 

Sum of 

Squares df 

Mean 

Square F Sig. 

1 Regression 874.291 2 437.145 62.259 .000b 

Residual 821.501 117 7.021   

Total 1695.792 119    

a. Dependent Variable: Keputusan_Pembelian 

b. Predictors: (Constant), EWOM, Brand_Ambassador 
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Lampiran 1. 15 Hasil Olah Data Uji T (Parsial) 

Coefficientsa 

Model 

Unstanda

rdized 

Coefficie

nts 

Standar

dized 

Coeffici

ents 

t 

Si

g. 

95.0% 

Confiden

ce 

Interval 

for B Correlations 

Collinearit

y Statistics 

B 

Std. 

Err

or Beta 

Lo

wer 

Bo

und 

Up

per 

Bo

und 

Ze

ro-

or

der 

Par

tial 

P

ar

t 

Toler

ance 

VI

F 

1 (Constant) 5.9

83 

2.6

78  

2.2

35 

.0

2

7 

.68

1 

11.

286      

Brand_Amb

assador 

.42

0 

.07

8 

.396 5.3

92 

.0

0

0 

.26

5 

.57

4 

.60

7 

.44

6 

.3

4

7 

.768 1.3

02 

EWOM .80

6 

.13

5 

.438 5.9

66 

.0

0

0 

.53

8 

1.0

73 

.62

9 

.48

3 

.3

8

4 

.768 1.3

02 

a. Dependent Variable: Keputusan_Pembelian 
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Lampiran 1. 16 Formulir Pengajuan Skripsi/TA 
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Lampiran 1. 17 Formulir Persetujuan Penulisan Skripsi/TA 
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Lampiran 1. 18 Form Bimbingan Skripsi/TA 
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Lampiran 1. 19 Formulir Revisi Skripsi/TA
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