
 

40 
 

DAFTAR PUSTAKA 

Aisyah, D. (2021). Komunitas K-Pop di Sidoarjo Tahun 2013-2018. AVATARA, e-

Journal Pendidikan Sejarah, 10(2), 1–10. 

Amalia, I. (2019). Pengaruh kontrol diri terhadap perilaku konsumtif pada 

penggemar k-pop dewasa awal. Universitas Negeri Jakarta. 

Anastasia, S., Farhana, N., & Rabbin, I. (2020). The effect of celebrity worship on 

compulsive purchase behaviors on fans jkt 48 in Jabodetabek. European 

Journal of Psychological Research, 7(2), 81–86. 

Asrie, N. D., & Misrawati, D. (2020). Celebrity worship dan impulsive buying pada 

penggemar KPOP idol. Journal of Psychological Perspective, 2(2), 91–100. 

https://doi.org/10.47679/jopp.022.12200008 

Aulia, L. (2023). Nasib BTS Ditinggal Semua Anggota untuk Wajib Militer. 

Kompas. https://www.kompas.id/baca/english/2023/12/13/nasib-bts-setelah-

semua-anggota-jalani-wajib-militer?open_from=Translator_Mark 

Aurelia, A. Z., & Oktaviana, M. (2023). Celebrity worship dan impulsive buying 

pada dewasa awal penggemar BTS. Wacana, 15(2), 144-151. 

https://doi.org/10.20961/wacana.v15i2.73159 

Azwar, S. (2012). Penyusunan Skala Psikologi (2nd ed.). Pustaka Pelajar. 

Bañares, M. V., Baniqued, A. M., Landicho, A. C. A., & Soriano, M. R. J. R. 

(2020). Cognitive and affective aspects of male and female in impulsive buying 

tendency on online shopping. Journal of Applied Managerial, 5(1),431-441. 

https://doi.org/10.13140/RG.2.2.27426.71368 

Baumeister, R. F. (2002). Yielding to temptation: Self-Control failure, impulsive 

purchasing, and consumer behavior. Journal of Consumer Research, 28(4), 

670–676. https://doi.org/10.1086/338209%0A 

Billboard. (2024). Billboard Global 200. Billboard. 

https://www.billboard.com/charts/billboard-global-200/2023-12-30/ 

Brooks, S. K. (2021). FANatics: Systematic literature review of factors associated 

with celebrity worship, and suggested directions for future research. Current 

Psychology, 40(2), 864–886. https://doi.org/10.1007/s12144-018-9978-4 

Brougham, R. R., Jacobs-Lawson, J. M., Hershey, D. A., & Trujillo, K. M. (2011). 

Who pays your debt? An important question for understanding compulsive 

buying among American college students. International Journal of Consumer 

Studies, 35(1), 79–85. https://doi.org/10.1111/j.1470-6431.2010.00923.x 

Chan, A. (2023). Mapping Out K-Pop’s Global Dominance. Luminate. 

https://luminatedata.com/blog/mapping-out-k-pops-global-dominance/ 



 

41 
 

Charistia, A. J., Matulessy, A., & Pratitis, N. (2022). Perilaku konsumtif ditinjau 

dari kontrol diri dan celebrity worship penggemar NCT. INNER: Journal of 

Psychological Research, 2(1), 96–107. 

Chen, O., Zhao, X., Ding, D., Zhang, Y., Zhou, H., & Liu, R. (2022). Borderline 

pathological celebrity worship and impulsive buying intent: Mediating and 

moderating roles of empathy and gender. Frontiers in Psychology, 13(1), 1–8. 

https://doi.org/10.3389/fpsyg.2022.823478 

Cheung, C.-K., & Yue, X. D. (2011). Pentangular dimensions of Chinese 

adolescents’ idol worship. International Journal of Adolescence and Youth, 

16(3), 225–244. https://doi.org/10.1080/02673843.2011.9748058 

CNN Indonesia. (2023). Fan Hallyu Meroket 18 Kali Lipat, Apa Rahasia K-Pop 

Bisa Mendunia? CNN Indonesia. 

https://www.cnnindonesia.com/internasional/20230514231631-113-

949472/fan-hallyu-meroket-18-kali-lipat-apa-rahasia-k-pop-bisa-mendunia 

Coolican, H. (2019). Research Methods and Statistics in Psychology (7th ed.). 

Routledge. 

Dinningrum, R. F., & Satiti, N. L. U. (2021). Phenomenon of fandom consumption 

in K-Pop commodity through the ARMY community. Commicast, 3(1), 42–

55. https://doi.org/10.12928/commicast.v3i1.5108 

Dittmar, H., & Drury, J. (2000). Self-image — Is it in the bag? a qualitative 

comparison between “ordinary” and “excessive” consumers. Journal of 

Economic Psychology, 21(2), 109–142. https://doi.org/10.1016/S0167-

4870(99)00039-2 

Dreamers. (2020). Fans Tiongkok Terbangkan 200 Drone Untuk Rayakan Ulang 

tahun Chenle NCT. https://hiburan.dreamers.id/article/93598/fans-tiongkok-

terbangkan-200-drone-untuk-rayakan-ulang-tahun-chenle-nct 

Edy, I. C., & Haryanti, S. S. (2018). Impulsive Buying Behavior Pada Konsumen 

Online. The National Conferences Management and Business (NCMAB) 2018 

“Pemberdayaan Dan Penguatan Daya Saing Bisnis Dalam Era Digital,” 

362–374. 

Fachrosi, E., Fani, D. T., Lubis, R. F., Aritonang, N. B., Azizah, N., Saragih, D. R., 

& Malik, F. (2020). Dinamika fanatisme penggemar K-Pop pada komunitas 

BTS-ARMY Medan. Jurnal Diversita, 6(2), 194–201. 

https://doi.org/10.31289/diversita.v6i2.3782 

Fang, A. Y. (2020). What exactly is K-Pop as a music genre? Medium. 

https://ashleyyihanfang.medium.com/what-exactly-is-k-pop-as-a-music-

genre-151751026f56 

Field, A. (2018). Discovering Statistics Using IBM SPSS Statistics (5th ed.). SAGE 

Publications Ltd. 



 

42 
 

Fuad, A., Puspitawati, I., & Akhrori, M. N. (2022). Impulsive buying pada 

konsumen tanaman hias dimasa pandemi (studi deskriptif). Jurnal Kesehatan 

Dan Kedokteran, 1(2), 58–64. https://doi.org/10.56127/jukeke.v1i2.257 

Gao-Cheng, L., Qiu-Han, Y., Jia-Rong, C., Zhen-Hua, L., & Yin-Gang, Z. (2022). 

The relationship between social exclusion and impulsive buying of college 

students: The mediating role of celebrity worship and the moderating role of 

self-control. Journal of Psychological Science, 45(3), 657–664. doi: 

10.16719/j.cnki.1671-6981.20220320 

Ghazwani, S. A. (2019). Fanatisme fandom A.R.M.Y. (Adorable Representative 

M.C. For Youth) terhadap boyband Korea Selatan, Bangtan Sonyeondan 

(BTS) di Surabaya. Universitas Airlangga. 

Goss-Sampson, M. A. (2022). Statistical analysis in JASP: A guide for students 

(5th.). Mark A Goss-Sampson. 

Gravetter, F. J., & Forzano, L.-A. B. (2019). Research methods for the behavioral 

sciences (6th.). Cengage Learning, Inc. 

Greenwood, D., McCutcheon, L. E., Collisson, B., & Wong, M. (2018). What’s 

fame got to do with it? Clarifying links among celebrity attitudes, fame appeal, 

and narcissistic subtypes. Personality and Individual Differences, 131, 238–

243. https://doi.org/10.1016/j.paid.2018.04.032 

Hendrawan, D., & Nugroho, D. A. (2018). Influence of personality on impulsive 

buying behaviour among Indonesian young consumers. International Journal 

of Trade and Global Markets, 11(1–2), 31–39. 

https://doi.org/10.1504/IJTGM.2018.092489 

HR, S. Q. (2023). Pengaruh celebrity worship terhadap preferensi pemilihan 

pasangan hidup pada individu dewasa awal penggemar K-Pop di Malang 

Raya. Universitas Islam Negeri Maulana Malik Ibrahim Malang. 

IDN Times. (2019). Kekuatan Ekonomi Fans KPOP di Indonesia. IDN Times. 

https://twitter.com/IDNTimes/status/1101786511433854976?lang=en. 

Iliah, L. R., & Aswad, M. (2022). Faktor-Faktor yang mempengaruhi pembelian 

impulsif secara online pada masyarakat kabupaten Kediri. Jurnal Cendekia 

Ilmiah, 1(3), 209–224. 

Ismail, & Rosana, T. (2023). Kaleidoskop Konser K-Pop di Indonesia Sepanjang 

Tahun 2023, Ada yang Digelar Selama 3 Hari Berturut-turut. Suara.Com. 

https://www.suara.com/entertainment/2023/12/29/120000/kaleidoskop-

konser-k-pop-di-indonesia-sepanjang-tahun-2023-ada-yang-digelar-selama-

3-hari-berturut-turut 

Jinwoo, K. (2023). 앨범 판매량 리뷰 세븐틴 올해 1천 6백만 장! – 2023. 

https://circlechart.kr/page_article/view.circle?sgenre=opinion&idx=23345  



 

43 
 

Kacen, J. J., & Lee, J. A. (2002). The influence of culture on consumer impulsive 

buying behavior. Journal of Consumer Psychology, 12(2), 163–176. 

https://doi.org/10.1207/S15327663JCP1202_08 

Kaho, T. A. N. R., Wijaya, R. P. Ch., & Benu, J. M. Y. (2023). Kontribusi celebrity 

worship terhadap pembelian impulsif pada remaja penggemar K-Pop. Jurnal 

Ilmiah Wahana Pendidikan, 9(9), 338–343. 

Katadata Insight Center. (2022). Potret Aktivitas dan Belanja Penggemar Hiburan 

Korea di Indonesia. https://kic.katadata.co.id/insights/41/potret-aktivitas-dan-

belanja-penggemar-hiburan-korea-di-indonesia. 

Khairunas. (2020). Bahaya impulse buying pada pelanggan online shop saat 

pandemi covid-19. Jurnal Manajemen Pendidikan Dan IImu Sosial, 1(2), 349–

353. https://doi.org/10.38035/jmpis.v1i2.240 

Kim, Y. (2022). #KpopTwitter Reaches New Heights With 7.8 Billion Global 

Tweets. X Blog. https://blog.x.com/en_us/topics/insights/2022/-kpoptwitter-

reaches-new-heights-with-7-8-billion-global-tweets  

Kraines, M. A., Krug, C. P., & Wells, T. T. (2017). Decision justification theory in 

depression: Regret and self-blame. Cogn Ther Res, 41(4), 556–561. 

https://doi.org/10.1007/s10608-017-9836-y 

Liu, J. K. K. (2013). Idol worship, religiosity, and self-esteem among university 

and secondary students in Hong Kong. Discovery – SS Student E-Jorunal, 2, 

15-28. 

Maltby, J., Day, L., McCutcheon, L. E., Gillett, R., Houran, J., & Ashe, D. D. 

(2004). Personality and coping: A context for examining celebrity worship and 

mental health. British Journal of Psychology, 95(4), 411–428. 

https://doi.org/10.1348/0007126042369794 

Maltby, J., Giles, D. C., Barber, L., & McCutcheon, L. E. (2005). Intense-personal 

celebrity worship and body image: Evidence of a link among female 

adolescents. British Journal of Health Psychology, 10, 17–32. 

https://doi.org/10.1348/135910704X15257 

McCutcheon, L. E., Griffith, J. D., Aruguete, M. S., & Haight, E. (2012). Cognitive 

ability and celebrity worship revisited. North American Journal of 

Psychology, 14(2), 383-392. 

McCutcheon, L. E., Lange, R., & Houran, J. (2002). Conceptualization and 

measurement of celebrity worship. British Journal of Psychology, 93, 67–87. 

https://doi.org/10.1348/000712602162454 

Melanio, R. (2022). Pengaruh Celebrity worship terhadap impulsive buying pada 

dewasa awal penggemar K-Pop di Jabodetabek. Universitas Negeri Jakarta. 



 

44 
 

Munasharah, S., & Putri, Y. R. (2022). Group communication among NCT’s fans 

in creating impulsive buying behavior on album and merchandise in jdoyzen’s 

group order on line application. E-Proceeding of Management, 8(6), 3795–

3804. 

Munica, R. (2021). Gambaran celebrity worship terhadap idola-Kpop pada 

mahasiswa selama pandemi covid-19. Ranah Research : Journal of 

Multidisciplinary Research and Development, 4(1), 90–98. 

https://doi.org/10.38035/rrj.v4i1 

Muzammil, I. F. Sari., Utami, A. Budi., & Rista, Karolin. (2022). Impulsive buying 

pada perempuan dewasa awal: Bagaimana peranan self-control? INNER: 

Journal of Psychological Research, 2(3), 385–394. 

Nartea, M. A., Santos, J. J. M., & Goyenechea, A. G. (2019). Exploring the 

characteristics of millennials in online buying behavior. Asia Pacific Journal 

of Multidisciplinary Research, 7(4), 1–9. 

Niu, H.-J., & Wang, Y.-D. (2009). Work experience effect on idolatry and the 

impulsive buying tendencies of adolescents. Adolescence, 44(173), 233–243. 

Nurmalia, M. (2023). Nungguin Member BTS Selesai Wajib Militer? 7 Hal Ini Bisa 

Dilakukan ARMY. DetikJabar. https://www.detik.com/jabar/berita/d-

7085374/nungguin-member-bts-selesai-wajib-militer-7-hal-ini-bisa-

dilakukan-army 

Papalia, D. E., & Martorell, G. (2021). Experience Human Development (14th.). 

McGraw-Hill Education. 

Parawangsah, K. I., Hasanah, M., & Sholichah, I. F. (2023). The relationship 

between psychological well-being with celebrity worship in K-Pop fans using 

twitter. Journal Universitas Muhammadiyah Gresik Engineering, Social 

Science, and Health International Conference (UMGESHIC), 2(1), 127–137. 

https://doi.org/10.30587/umgeshic.v1i2.5114 

Pradipto, Y. D., Winata, C., Murti, K., & Azizah, A. (2016). Think again before tou 

buy: The relationship between self-regulation and impulsive buying behaviors 

among jakarta young adults. Procedia - Social and Behavioral Sciences, 222, 

177–185. https://doi.org/10.1016/j.sbspro.2016.05.209 

Pradiri, A. P., & Hartini, N. (2020). Entertainment-social celebrity worship 

syndrome of female adolescents using social-media in Indonesia. Proceedings 

of the 3rd International Conference on Psychology in Health, Educational, 

Social, and Organizational Settings, 1, 19–25. 

https://doi.org/10.5220/0008584700190025 

Reddit. (2023). Reddit K-Pop Census Results 2023. 

https://www.reddit.com/r/kpop/comments/17j94jz/reddit_kpop_census_resul

ts_2023/. 



 

45 
 

Reyes, J. K. (2023). Teen Steals P2M from Lola to Buy Merch; K-Pop Fans 

Triggered. Republicasia. https://republicasiamedia.com/teen-steals-p2m-

from-lola-to-buy-merch-k-pop-fans-triggered/ 

Reynolds, S. (2022). Parasocial relationships with online influencers. Louisiana 

State University. https://doi.org/10.31390/gradschool_theses.5637 

Rook, D. W. (1987). The buying impulse. Online Impulse Buying and Cognitive 

Dissonance, 189–199. https://doi.org/10.1086/209105 

Rusiandi, N. P., & Amelasasih, P. (2022). Fanatisme penggemar K-Pop remaja 

awal pada komunitas ARMY-BTS. Jurnal Pendidikan Dan Konseling, 4(3), 

145–150. https://doi.org/10.31004/jpdk.v4i3.4277. 

Salim, M., Oktaviany, P., & Hayu, R. S. (2021). Study of online impulsive buying 

in Indonesia during covid-19 pandemic outbreak. Asia Pacific Management 

and Business Application, 10(02), 125–136. 

https://doi.org/10.21776/ub.apmba.2021.010.02.1 

Salsabilla, R. (2023). Fans K-pop Paling Royal, Rela Habiskan Rp142 Juta Demi 

Idola. CNBC Indonesia. 

https://www.cnbcindonesia.com/lifestyle/20230925154329-33-475366/fans-

k-pop-paling-royal-rela-habiskan-rp142-juta-demi-idola 

Santrock, J. W. (2019). Life-Span Development (17th.). McGraw-Hill Education. 

Saraswati, L. A., & Nurbaity. (2020). BTS ARMY’s #BTSLOVEYOURSELF: A 

worldwide K-Pop fandom participatory culture on twitter. KnE Social 

Sciences, 4(14), 423–432. https://doi.org/10.18502/kss.v4i14.7899 

Schiffman, L. G., & Kanuk, L. L. (2010). Consumer Behavior (10th ed.). Pearson. 

Seregina, A. (2011). Fanaticism-Its development and meanings in consumers’ lives. 

Aalto University School of Economics.  

Shofa, M. (2017). Gambaran psikologis celebrity worship pada dewasa awal (studi 

kasus mahasiswa penggemar korean pop). In Universitas Islam Negeri 

Maulana Malik Ibrahim Malang. 

Shultz, K. S., Whitney, D. J., & Zickar, M. J. (2014). Measurement theory in action: 

Case studies and exercises. In Measurement Theory in Action: Case Studies 

and Exercises (2nd.). Routledge. https://doi.org/10.4135/9781452224749 

Sokić, K., Horvat, D., & Martinčić, S. G. (2020). How impulsivity influences the 

post-purchase consumer regret? Business Systems Research, 11(3), 14–29. 

https://doi.org/10.2478/bsrj-2020-0024 

Sugiyono. (2019). Metode penelitian pendidikan (kuantitatif, kualitatif, kombinasi, 

r&d dan penelitian pendidikan) (1st ed.). Alfabeta. 



 

46 
 

Sun, C., Shen, C., Zhang, I., Zhang, M., & Nguyen, N. (2023). An Investigation of 

the K-pop Craze. Medium. https://ucladatares.medium.com/an-investigation-

of-the-k-pop-craze-d750819456ba 

Syahira, R., Khatijatusshalihah, Rachmatan, R., & Afriani. (2021). Hubungan 

Religiusitas dengan pembelian impulsif dalam belanja online pada perempuan 

yang bekerja di Banda Aceh. Psikologi: Jurnal Psikologi, 6(1), 70–79. 

https://doi.org/10.22373/psikoislamedia.v6i1.8026 

Tavakolizadeh, J., Yadollahi, H., & Poorshafei, H. (2012). The role of self regulated 

learning strategies in psychological well being condition of students. Procedia 

- Social and Behavioral Sciences, 69, 807–815. 

https://doi.org/10.1016/j.sbspro.2012.12.002 

Tifferet, S., & Herstein, R. (2012). Gender differences in brand commitment, 

impulse buying, and hedonic consumption. Journal of Product & Brand 

Management, 21(3), 176–182. https://doi.org/10.1108/10610421211228793 

Tresna, K. A. A. D., Sukamto, M. E., & Tondok, M. S. (2021). Celebrity worship 

and body image among young girls fans of K-pop girl groups. HUMANITAS: 

Indonesian Psychological Journal, 18(2), 100-111. 

https://doi.org/10.26555/humanitas.v18i2.19392 

Tsao, K. (2023). K-pop Fever Gone Wrong: Teenager Steals from Grandma to Buy 

P2.7 Million Worth of Merchandise. GMA Integrated News. 

https://www.gmanetwork.com/news/lifestyle/hobbiesandactivities/862959/k-

pop-fever-gone-wrong-teenager-steals-from-grandma-to-buy-p2-7-million-

worth-of-merchandi/story/ 

Valencialaw, N., & Utami, L. S. S. (2023). K-Pop dan perilaku konsumtif menonton 

konser. Koneksi, 7(1), 112–119. https://doi.org/10.24912/kn.v7i1.21301 

Veronica, M., Paramita, S., & Utami, L. S. S. (2019). Eksploitasi loyalitas 

penggemar dalam pembelian album K-Pop. Koneksi, 2(2), 433–440. 

https://doi.org/10.24912/kn.v2i2.3920 

Verplanken, B., & Herabadi, A. (2001). Individual differences in impulse buying 

tendency: Feeling and no thinking. European Journal of Personality, 15(1), 

71–83. https://doi.org/10.1002/per.423 

Verplanken, B., & Sato, A. (2011). The psychology of impulse buying: An 

integrative self-regulation approach. Journal of Consumer Policy, 34(2), 197–

210. https://doi.org/10.1007/s10603-011-9158-5 

Vita, M. Della. (2023). 70 Ribu Orang Nonton, Indonesia Pecahkan Rekor 

Penonton Konser BLACKPINK Terbanyak Sedunia? Cek Datanya. Grid.Id. 

https://www.grid.id/read/043726088/70-ribu-orang-nonton-indonesia-

pecahkan-rekor-penonton-konser-blackpink-terbanyak-sedunia-cek-

datanya?page=all 



 

47 
 

Wardana, G., Salsabilla, I., & Simanjorang, F. (2023). Jejak ekonomi konser K-Pop 

(NCT dream tour "the dream show 2: Jakarta”) dalam menghasilkan 

pendapatan nasional. Musytari: Neraca Manajemen, Akuntansi, Dan 

Ekonomi, 2(3), 81–90. https://doi.org/10.8734/musytari.v2i3.951 

Widiastuti, R., Mawarpury, M., Sulistyani, A., & Khairani, M. (2020). The 

relationship between celebrity worship and parasocial interaction on emerging 

adult. Proceedings of the 1st International Conference on Psychology. 90–94. 

https://doi.org/10.5220/0009438000900094 

Wulandari, K., Sugandi, & Hairunnisa. (2023). Parasocial interactions and loyalty 

levels of teenagers ending Korean pop (K-Pop) fans in Samarinda. 

Management Studies and Entrepreneurship Journal, 4(2), 2160–2172. 

Zsila, Á., McCutcheon, L. E., & Demetrovics, Z. (2018). The association of 

celebrity worship with problematic Internet use, maladaptive daydreaming, 

and desire for fame. Journal of Behavioral Addictions, 7(3), 654–664. 

https://doi.org/10.1556/2006.7.2018.76 

  

 

 

 

 

 

 

 


