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Cultural tourism has become a hot topic in raising the issue of cultural preservation in the
mist of globalisation. The utilisation of Instagram to display cultural tourism messages is an
effective effort implemented by the Ministry of Tourism and Creative Economy through the
@karismaeventnusantara account. So this research has a problem formulation related to
how to package -cultural tourism messages in event promotion content on the
@karismaeventnusantara Instagram account from January to December 2023. With the
aim of describing the presentation of cultural tourism message packaging designed for
each post. The method used is qualitative content analysis with descriptive type.
Determination of content as a unit of analysis is limited to the period range during 2023.
The results show that message packaging is dominated by informative message forms,
reinforced by the theme of traditional events using video reels content forms with the
presentation of information and inspiration types. Interestingly, it is not presented in the
concept of entertainment but to highlight the cultural message of tradition.
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